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ABSTRAK

Penelitian ini bertujuan untuk menganalisis bagaimana promo gratis ongkos kirim,
fashion involvment dan shopping lifestyle mempengaruhi impulse buying di e-
commerce Shopee. Metode penelitian yang digunakan adalah asosiatif dengan
pendekatan kuantitatif. Populasi penelitian adalah pengguna aplikasi Shopee di
Kota Batam pada tahun 2024, namun jumlah pastinya tidak diketahui. Sampel
ditentukan menggunakan rumus Jacob Cohen, yang menghasilkan 204 responden
yang dipilih melalui purposive sampling. Data dianalisis menggunakan teknik
regresi linier berganda untuk menguji kualitas data, asumsi klasik, pengaruh
variabel, dan hipotesis. Hasil analisis menunjukkan bahwa promo gratis ongkir
berkontribusi 36,2% terhadap impulse buying. Fashion involvment berkontribusi
1,8% terhadap impulse buying. Shopping lifestyle berkontribusi 59,0% terhadap
impulse buying. Analisis koefisien determinasi (R?) mengungkapkan bahwa
promo gratis ongkos kirim, fashion involvment dan shopping lifestyle secara
keseluruhan menjelaskan 61,6% variasi dalam impulse buying. Uji t dan uji F
menunjukkan bahwa promo gratis ongkos kirim, fashion involvment dan shopping
lifestyle memiliki pengaruh positif dan signifikan terhadap impulse buying.

Kata Kunci: Fashion Involvment, Impulse Buying, Promo Gratis Ongkos Kirim,
Shopping Lifestyle.



ABSTRACT

This research aims to analyze how free shipping promos, fashion involvement and
shopping lifestyle influence impulse buying on Shopee e-commerce. The research
method used is associative with a quantitative approach. The research population
is Shopee application users in Batam City in 2024, but the exact number is
unknown. The sample was determined using the Jacob Cohen formula, which
resulted in 204 respondents selected through purposive sampling. Data were
analyzed using multiple linear regression techniques to test data quality, classical
assumptions, influence of variables and hypotheses. The analysis results show that
the free shipping promo contributes 36.2% to impulse buying. Fashion
involvement contributed 1.8% to impulse buying. Shopping lifestyle contributes
59.0% to impulse buying. Analysis of the coefficient of determination (R?) reveals
that free shipping promos, fashion involvement and shopping lifestyle as a whole
explain 61.6% of the variation in impulse buying. The t test and F test show that
free shipping promos, fashion involvement and shopping lifestyle have a positive
and significant influence on impulse buying.

Keywords: Fashion Involvment, Impulse Buying, Free Shipping Promo, Shopping
Lifestyle.
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