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ABSTRAK

Penelitian ini bertujuan untuk mengeksplorasi pengaruh kualitas produk,
keberagaman produk, dan citra merek terhadap kepuasan pelanggan di Indomaret
Kampung Belimbing.Metode penelitian menggunakan jenis deskriptif dengan
pendekatan kuantitatif.Populasi adalah individu yang melakukan pembelian di
Indomaret Kampung Belimbing selama tahun 2023, dengan jumlah yang tidak
dapat diketahui dengan pasti.Sebagai metode pemilihan sampel, penelitian ini
menggunakan rumus Lameshow, dan akhirnya, 100 responden dipilih melalui
metode purposive sampling.Analisis data melibatkan regresi linier berganda,
termasuk langkah-langkah seperti uji kualitas data, uji asumsi klasik, uji
pengaruh, dan uji hipotesis. Hasil analisis regresi linier berganda menunjukkan
bahwa kualitas produk memberikan pengaruh sebesar 24,0% terhadap kepuasan
pelanggan, keberagaman produk memberikan pengaruh sebesar 22,7%, dan citra
merek memberikan pengaruh sebesar 22,2%. Koefisien determinasi (R?)
menunjukkan bahwa secara keseluruhan, kualitas produk, keberagaman produk,
dan citra merek dapat menjelaskan sebesar 72,3% variasi dalam kepuasan
pelanggan. Uji t dan uji F menegaskan bahwa kualitas produk, keberagaman
produk, dan citra merek memiliki pengaruh positif dan signifikan, baik secara
parsial maupun secara simultan, terhadap kepuasan pelanggan di Indomaret
Kampung Belimbing.

Kata Kunci: Brand Image, Keberagaman Produk, Kepuasan Pelanggan, Kualitas
Produk.



ABSTRACT

This research aims to explore the influence of product quality, product diversity
and brand image on customer satisfaction at Indomaret Kampung Belimbing. The
research method uses a descriptive type with a quantitative approach. The
population is individuals who made purchases at Indomaret Kampung Belimbing
during 2023, the number of which cannot be known with certainty. As a sample
selection method, this research used the Lameshow formula, and finally, 100
respondents were selected through a purposive sampling method. Data analysis
involves multiple linear regression, including steps such as data quality tests,
classical assumption tests, influence tests, and hypothesis tests. The results of
multiple linear regression analysis show that product quality has an influence of
24.0% on customer satisfaction, product diversity has an influence of 22.7%, and
brand image has an influence of 22.2%. The coefficient of determination (R’)
shows that overall, product quality, product diversity, and brand image can
explain 72.3% of the variation in customer satisfaction. The t test and F test
confirm that product quality, product diversity and brand image have a positive
and significant influence, both partially and simultaneously, on customer
satisfaction at Indomaret Kampung Belimbing.

Keywords:Brand Image; Customer Satisfaction; Product Diversity;, Product
Quality.
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