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ABSTRAK

Tren fashion yang saat ini sedang populer di beberapa kalangan masyarakat adalah
tren thrift fashion atau fashion pakaian bekas. Di Indonesia, industri pakaian bekas
semakin berkembang yang ditandai dengan meningkatnya generasi milenial yang
menggunakan barang bekas. Menjual pakaian bekas atau fashion bekas di Kota
Batam pun semakin populer di kalangan masyarakat lokal. Sebagai pemilik bisnis,
tentunya harus memperhatikan kualitas produk yang dijual. Konsumen
menginginkan produk berkualitas yang sesuai dengan harga yang mereka bayar.
Merek-merek impor yang branded dijual sebagai produk fashion thrift. Beberapa
orang suka menggunakan barang brand import. Salah satu alasannya adalah karena
lifestyle. Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk,
brand import dan lifestyle terhadap keputusan pembelian produk fashion thrifting
di Batam. Metode penelitian ini menggunakan pendekatan penelitian kuantitatif,
Penelitian ini menggunakan teknik pengambilan sampel non-probability sampling
dengan puposive sampling. Data diperoleh melalui penyebaran kuesioner kepada
sebanyak 204 responden kepada konsumen yang membeli produk fashion thrifting
di Batam. Hasil penelitian ini menunjukkan bahwa variabel kualitas produk, brand
import dan lifestyle memiliki pengaruh yang signifikan dan simultan terhadap
keputusan pembelian produk fashion thrifting di Batam.

Kata kunci : Kualitas Produk, Brand Import, Lifestyle, Keputusan Pembelian



ABSTRACT

The fashion trend that is currently popular in some circles of society is the trend of
thrift fashion or second-hand clothing fashion. In Indonesia, the second-hand
clothing industry has been growing, which is characterized by the increase of the
millennial generation who use second-hand goods. Selling second-hand fashion or
used clothing in Batam City has become increasingly popular among local people.
As a business owner, you must be concerned about the quality of the products you
sell. Consumers want good quality products that are worth the price they pay.
Imported brands that are branded are sold as thrift fashion products. Some people
like to use imported brand goods. One of the reasons is because of lifestyle. This
research aims to determine the influence of product quality, imported brand and
lifestyle on buying decision of thrifting fashion products in Batam. This research
method uses a quantitative research approach. It uses a non-probability sampling
technique with puposive sampling. The data was obtained through the distribution
of questionnaires to as many as 204 respondents to consumers who buy thrifting
fashion products in Batam. The results of this research show that the variables of
product quality, brand import and lifestyle have a significant and simultaneous
influence on the purchase decision of thrift fashion products in Batam.

Keywords: Product Quality, Brand Import, Lifestyle, Purchase Decision
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