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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh beauty influencer, brand
image dan word of mouth terhadap keputusan pembelia skincare Skintific di kota
Batam. Populasi yang digunakan dalam penelitian ini merupakan masyarakat yang
pernah menggunakan skincare Skintific di Batam, namun jumlahnya tidak pasti.
Teknik pengambilan sampel menggunakan rumus lemeshow dengan jumlah
perhitungan sebesar 100 responden dengan teknik pengambilan secara purposive
sampling. Data dianalisis menggunakan model regresi linear berganda, dengan
pengujian uji kualitas data, uji asumsi klasik, uji pengaruh dan uji hipotesis. Hasil
analisis regresi linear berganda menunjukkan bahwa beauty influencer memiliki
pengaruh sebesar 16,7% terhadap keputusan pembelian. Brand image memiliki
pengatuh sebesar 34.8% terhadap keputusan pembelian. Word of mouth memiliki
pengaruh sebesar 46.3% tehadap keputusan pembelian. Temuan pengujian
dengan menggunakan koefisien determinasi (R2) menunjukkan bahwa beauty
influencer, brand image dan word of mouth secara bersama-sama dapat
menjelaskan sebanyak 89.4% dari variasi dalam keputusan pembelian. Selain itu,
uji t dan uji F menunjukkan bahwa beauty influencer, brand image dan word of
mouth baik secara individu maupun secara keseluruhan, berpengaruh secara
positif dan signifikan terhadap keputusan pembelian skincare Skintific di Kota
Batam

Kata kunci: beauty influencer, brand image, word of mouth, keputusan
pembelian



ABSTRACT

This research aims to determine the influence of beauty influencers, brand image
and word of mouth on purchasing decisions for Skintific skincare in the city of
Batam. The population used in this research is people who have used Skintific
skincare in Batam, but the number is uncertain. The sampling technique used the
Lemeshow formula with a total calculation of 100 respondents using a purposive
sampling technique. Data were analyzed using multiple linear regression models,
with data quality tests, classical assumption tests, influence tests and hypothesis
tests. The results of multiple linear regression analysis show that beauty
influencers have an influence of 16.7% on purchasing decisions. Brand image has
an influence of 34.8% on purchasing decisions. Word of mouth has an influence
of 46.3% on purchasing decisions. Test findings using the coefficient of
determination (R2) show that beauty influencers, brand image and word of mouth
together can explain as much as 89.4% of the variation in purchasing decisions.
Apart from that, the t test and F test show that beauty influencers, brand image
and word of mouth both individually and as a whole, have a positive and
significant influence on the decision to purchase Skintific skincare in Batam City.

Keywords: beauty influencer, brand image, word of mouth, purchasing decisions
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