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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh diferensiasi produk, citra
merek dan daya tarik iklan terhadap minat beli body shop di kota batam. Metode
dalam penelitian ini adalah metode pendekatan kuantitatif. Sampel yang digunakan
dalam penelitian ini sebesar 385 sampel dengan menggunakan teknik purposive
sampling. Berdasarkan hasil penelitian mengenai diferensiasi produk, citra merek
dan daya tarik iklan terhadap minat beli Body Shop di Kota Batam, maka
kesimpulan yang dapat diambil adalah Hasil dari penelitian ini menunjukkan bahwa
Diferensiasi produk, citra merek dan daya tarik iklan secara simultan berpengaruh
sebesar 52,8% terhadap minat beli. Hal ini menunjukkan adanya variabel-variabel
lain yang juga dapat mempengaruhi minat beli sebesar 47,2%. Oleh karena itu
penulis menyarankan pada penelitian selanjutnya agar dapat mengidentifikasi
variabel lain diluar penelitian ini seperti online customer review, brand awareness,
kepercayaan konsumen, dan lain sebagainya.

Kata Kunci: Diferensiasi Produk, Citra Merek, Daya Tarik Iklan dan Minat Beli.



ABSTRACT

The aim of this research is to determine the influence of product
differentiation, brand image and advertising attractiveness on buying interest in
body shops in Batam City. The method in this research is a quantitative approach
method. The sample used in this research was 385 samples using purposive
sampling technique. The research studied can use several processing techniques
with the SPSS Version 26 program. Based on the results of research regarding
product differentiation, brand image and advertising attractiveness on buying
interest in Body Shop in Batam City, the conclusion that can be drawn is that the
results of this research show that product differentiation, brand image and
advertising attractiveness simultaneously have an effect of 52.8 % of buying
interest. This shows that there are other variables that can also influence buying
interest by 47.2%. Therefore, the author suggests that in further research, other
variables outside this research can be identified, such as online customer reviews,
brand awareness, consumer trust, and so on.

Keywords: Product Differentiation, Brand Image, Advertising Attractiveness and
Purchase Intention.
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