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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh kemudahan akses, promo
gratis ongkos kirim, dan customer rating terhadap keputusan pembelian fashion di
TikTok. Pendekatan yang digunakan dalam penelitian ini adalah kuantitatif
dengan jenis penelitian deskriptif. Populasi penelitian ini terdiri dari individu yang
menggunakan TikTok dan telah terlibat dalam pembelian produk fashion di Kota
Batam pada tahun 2023. Teknik penentuan sampel didasari dengan Lameshow
yang menghasilkan 100 responden yang ditarik dengan purposive sampling.
Metode analisis data yang digunakan adalah regresi linear berganda, yang
kemudian diuji melalui uji kualitas data, uji asumsi klasik, uji pengaruh dan uji
hipotesis. Hasil dari analisis regresi linear berganda menunjukkan bahwa
kemudahan akses memberikan pengaruh sebesar 19,1% terhadap keputusan
pembelian. Promo gratis ongkos kirim memberikan pengaruh sebesar 35,8%
terhadap keputusan pembelian. Customer rating memberikan pengaruh sebesar
34,2% terhadap keputusan pembelian. Temuan analisis koefisien determinasi (R?)
menunjukkan bahwa sebesar 74,9% variasi variabel keputusan pembelian dapat
dijelaskan oleh kemudahan akses, promo gratis ongkos kirim dan customer rating.
Hasil uji t dan uji F menemukan bahwa kemudahan akses, promo gratis ongkos
kirim, dan customer rating berpengaruh positif dan signifikan baik secara parsial
atau secara simultan terhadap keputusan pembelian fashion di TikTok.

Kata Kunci: Customer Rating, Kemudahan Akses, Keputusan Pembelian. Promo
Gratis Ongkos Kirim.



ABSTRACT

This research aims to analyze the influence of ease of access, free shipping
promos, and customer ratings on fashion purchasing decisions on TikTok. The
approach used in this research is quantitative with descriptive research type. The
population of this study consists of individuals who use TikTok and have been
involved in purchasing fashion products in Batam City in 2023. The sampling
technique was based on Lameshow which resulted in 100 respondents drawn
using purposive sampling. The data analysis method used is multiple linear
regression, which is then tested through data quality testing, classical assumption
testing, influence testing and hypothesis testing. The results of multiple linear
regression analysis show that ease of access has an influence of 19.1% on
purchasing decisions. The free shipping promo had an influence of 35.8% on
purchasing decisions. Customer ratings have an influence of 34.2% on
purchasing decisions. The findings of the analysis of the coefficient of
determination (R°) show that 74.9% of the variation in purchasing decision
variables can be explained by ease of access, free shipping promos and customer
ratings. The results of the t test and F test found that ease of access, free shipping
promos, and customer ratings had a positive and significant effect, either partially
or simultaneously, on fashion purchasing decisions on TikTok.

Keywords: Customer Rating, Ease of Access, . Free Shipping Promo, Purchase
Decision.
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