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ABSTRAK

Penelitian ini bertujuan untuk menyelidiki pengaruh citra merek, kualitas produk,
dan pengalaman pelanggan terhadap keputusan pembelian Noera Collagen Drink
di TikTok. Populasi penelitian ini adalah masyarakat Sagulung Kota Batam yang
mengunakan produk Noera Collagent Drink pada tahun 2023 yang jumlahnya
tidak diketaui secara pasti. Teknik penarikan sampel menggunakan rumus Jacob
Cohen, yang menghasilkan 204 responden yang dipilih secara sengaja. Proses
analisis data melibatkan serangkaian langkah, termasuk uji kualitas data, uji
asumsi klasik, dan uji hipotesis. Hasil dari analisis regresi linier berganda
menunjukkan bahwa citra merek memiliki pengaruh sebesar 35,5% terhadap
keputusan pembelian. Kualitas produk memiliki pengaruh sebesar 20,7% terhadap
keputusan pembelian. Pengalaman pelanggan memiliki pengaruh sebesar 35,8%
terhadap keputusan pembelian. Analisis Koefisien determinasi (R?) menegaskan
bahwa keseluruhan citra merek, kualitas produk, dan pengalaman pelanggan
mampu menjelaskan 53,3% variasi dalam keputusan pembelian. Hasil dari uji t
dan uji F menegaskan bahwa citra merek, kualitas produk, dan pengalaman
pelanggan memiliki pengaruh positif dan signifikan, baik secara parsial maupun
secara simultan terhadap keputusan pembelian Noera Collagen Drink di TikTok.

Kata kunci: Citra Merek, Kualitas Produk, Pengalaman Pelanggan, Keputusan
Pembelian



ABSTRACT

This research aims to investigate the influence of brand image, product quality
and customer experience on purchasing decisions for Noera Collagen Drink on
TikTok. The population of this research is the people of Sagulung, Batam City who
use Noera Collagent Drink products in 2023, the exact number of which is not
known. The sampling technique used the Jacob Cohen formula, which resulted in
204 respondents who were selected deliberately. The data analysis process
involves a series of steps, including data quality testing, classical assumption
testing, and hypothesis testing. The results of multiple linear regression analysis
show that brand image has an influence of 35.5% on purchasing decisions.
Product quality has an influence of 20.7% on purchasing decisions. Customer
experience has an influence of 35.8% on purchasing decisions. Analysis of the
coefficient of determination (R’) confirms that overall brand image, product
quality and customer experience are able to explain 53.3% of the variation in
purchasing decisions. The results of the t test and F test confirm that brand image,
product quality and customer experience have a positive and significant influence,
both partially and simultaneously on the decision to purchase Noera Collagen
Drink on TikTok.

Keywords: Brand Image, Product Quality, Customer Experience, Purchasing
Decisions
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