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ABSTRAK

Penelitian ini bertujuan untuk menjelajahi pengaruh dari keragaman produk,
brand image, serta promosi terhadap minat menabung Pada PT BPR Sejahtera
Batam. Populasi yang diambil sebagai fokus penelitian adalah sejumlah 165
nasabah yang telah menabung di PT BPR Sejahtera Batam, sebagaimana tercatat
dalam tabel jumlah nasabah pada Juli 2023. Sampel ditentukan dengan rumus
Slovin dengan menghasilkan 117 responden dipilih secara khusus melalui simple
random sampling. Analisis data dilakukan melalui regresi linier berganda yang
melibatkan beberapa tahapan seperti uji kualitas data, uji asumsi klasik dan uji
hipotesis. Hasil dari analisis regresi linier berganda menunjukkan bahwa
keragaman produk memiliki pengaruh sebesar 22,9% terhadap minat menabung.
Brand image memiliki pengaruh sebesar 21,1% terhadap minat menabung.
Promosi memiliki pengaruh sebesar 12,0% terhadap minat menabung. Temuan
dari analisis koefisien determinasi (R?) mengindikasikan bahwa secara
keseluruhan, keragaman produk, brand image, dan promosi mampu menjelaskan
sebanyak 71,3% variasi dalam minat menabung. Selain itu, uji t dan uji F
menunjukkan bahwa keragaman produk, brand image, dan promosi memiliki
pengaruh yang positif dan signifikan baik secara parsial maupun secara simultan
terhadap minat menabung Pada PT BPR Sejahtera Batam.

Kata Kunci: Brand Image, Keragaman Produk, Minat Menabung, Promosi.



ABSTRACT

This research aims to explore the influence of product diversity, brand image, and
promotion on interest in saving at PT BPR Sejahtera Batam. The population taken
as the focus of the research was 165 customers who had saved at PT BPR
Sejahtera Batam, as recorded in the table of number of customers in July 2023.
The sample was determined using the Slovin formula resulting in 117 respondents
specially selected through simple random sampling. Data analysis was carried
out through multiple linear regression which involved several stages such as data
quality testing, classical assumption testing and hypothesis testing. The results of
multiple linear regression analysis show that product diversity has an influence of
22.9% on interest in saving. Brand image has an influence of 21.1% on interest in
saving. Promotions have an influence of 12.0% on interest in saving. Findings
from analysis of the coefficient of determination (R’) indicate that overall, product
diversity, brand image and promotion are able to explain 71.3% of the variation
in interest in saving. Apart from that, the t test and F test show that product
diversity, brand image and promotion have a positive and significant influence
both partially and simultaneously on interest in saving at PT BPR Sejahtera
Batam.

Keywords: Brand Image, Interest in Saving, Product Diversity, Promotion.
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