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ABSTRAK

Hasil penyebaran kuesioner di Belakang Padang dapat menajwab hipotesis, bahwa
Lazada di Belakang Padang bukan hal yang baru dikenal masyarakat, sehingga
masyarakat sudah banyak mengenal e-commerce Lazada. Penelitian dilakukan
dengan menyebar sebanyak 204 responden. Berlandaskan dari penelitian maka
adanya keterkaitan antara kepercayaan, kemanan dan promosi terhadap keputusan
pembelian online shop Lazada. Hal ini mengandung impilikasi bahwa adanya
peran penting kepercayaan, kemanan dan promosi terhadap keputusan pembelian.
Terbukti dari uji t kepercayaan (X1) didapat 7,657 > t tabel 1,972. Uji t pada
keamanan (X2) didapat 6,361 > t tabel 1,972. Uji t pada promosi (X1) didapat
3,757> t tabel 1,972. Hasil pada tabel uji F ialah 105,473 > 3,04. Berlandaskan
dari penelitian maka adanya keterkaitan antara kepercayaan, kemanan dan
promosi terhadap keputusan pembelian online shop Lazada. Hal ini mengandung
impilikasi bahwa adanya peran penting kepercayaan, kemanan dan promosi
terhadap keputusan pembelian. Lebih meningkatkan keputusan pembelian
konsumen terhadap online shop Lazada, dengan cara memberikan kepercayaan,
keamanan dan promosi yang menarik perhatian konsumen.

Kata Kunci: Kepercayaan, Keamanan, Keputusan Pembelian, Promosi.



ABSTRACT

The results of distributing the questionnaire behind Padang can answer the
hypothesis, that Lazada behind Padang is not something that is new to the public,
so that many people are familiar with Lazada e-commerce. The research was
conducted by distributing 204 respondents. Based on the research, there is a link
between trust, security and promotion on purchasing decisions for the Lazada
online shop. This implies that there is an important role of trust, security and
promotion of purchasing decisions. It is proven from the trust t test (X1) obtained
7.657 > t table 1.972. The t test on security (X2) was obtained 6.361 > t table
1.972. The t test on promotion (XI1) was obtained 3.757 > t table 1.972. The
results on the F test table are 105.473 > 3.04. Based on the research, there is a
link between trust, security and promotion on purchasing decisions for the Lazada
online shop. This implies that there is an important vole of trust, security and
promotion of purchasing decisions. Increasing consumer purchasing decisions for
the Lazada online shop, by providing trust, security and promotions that attract
the attention of consumers.

Keywords: Trust, Security, Purchase Decision, Promotion.
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