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ABSTRAK

Tujuan utama dari penelitian ini adalah untuk mengevaluasi pengaruh kualitas
produk, citra merek, dan kepercayaan terhadap proses pengambilan keputusan di
E-commerce Lazada di kota Batam. Penelitian yang dilakukan pada tahun 2023
ini menggunakan desain penelitian kuantitatif. Penelitian ini secara khusus
menyasar pengguna E-commerce Lazada dan sampel sebanyak 204 orang dipilih
menggunakan purposive sampling. Pengumpulan data dilakukan dengan
menyebarkan kuesioner dan kemudian dianalisis menggunakan regresi linier
berganda. Hasil penelitian uji t (secara parsial) menunjukkan bahwa kualitas
produk memiliki pengaruh positif tidak signifikan terhadap keputusan pembelian,
dimana nilai sig 0,173 > 0,05. Selain itu, citra merek memilki pengaruh positif
signifikan terhadap keputusan pembelian, dengan nilai sig 0,000 < 0,05.
Kemudian kepercayaan juga memiliki pengaruh positif signifikan terhadap
keputusan pembelian, dengan nilai sig 0,000 < 0,05. Secara simultan (uji f)
menunjukkan bahwa kualitas produk, citra merek dan kepercayaan memiliki
dampak yang signifikan terhadap keputusan pembelian, dimana analisis statistik
menunjukkan nilai sig 0,000 < 0,05 dan nilai F hitung 107,369 > 2,65 (berdaskan
nilai tabel F). Nilai Adjusted R Square sebesar 61,1% menunjukkan pengaruh
kualitas produk, citra merek dan kepercayaan terhadap keputusan pembelian dan
sisanya sebesar 38,9 % merupakan pengaruh dari variabel lain yang tidak
dimasukkan ke dalam penelitian ini.

Kata kunci: Kualitas Produk; citra Merek; Kepercayaan; Keputusan Pembelian



ABSTRACT

The main goal of this study is to evaluate the impact of product quality, brand
image, and trust on the decision-making process in Lazada E-commerce in the
city of Batam. The study, conducted in 2023, utilized a quantitative research
design. The study specifically targeted Lazada E-commerce users and a sample of
204 individuals was chosen using purposive sampling. The data was collected by
distributing questionnaires and then analyzed using multiple linear regression.
The results of the partial t-tests indicate that product quality has a positive
influence on purchase decisions. However, this effect is not statistically significant,
as the significance value of 0.173 is greater than the threshold of 0.05. On the
other hand, the brand image has a highly positive influence on purchase decisions,
as indicated by a significance value of 0.000, which is less than 0.05. Trust also
has a significant positive impact on purchase decisions, as indicated by a
significance value of 0.000, which is less than 0.05. During a simultaneous
examination using the f-test, the study finds that product quality, brand image,
and trust collectively have a significant impact on purchase decisions. This is
supported by a significance value of 0.000, which is less than the threshold of 0.05.
Additionally, the F-value of 107.369 is greater than the table value of 2.65. The
Adjusted R Square value of 61.1% indicates that the factors of product quality,
brand image, and trust collectively have a significant impact on purchase
decisions. The presence of other variables, which were not taken into account in
this study, is indicated by the remaining 38.9%.

Keywords: Product Quality, Brand Image; Trust; Purchase Decision.
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