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ABSTRAK

Penelitian ini bertujuan untuk menilai dampak pengaruh citra merek,
kesadaran merek dan gaya hidup terhadap minat beli pada produk Nescafe di
Kota Batam. Populasi penelitian ini berkonsentrasi pada sejumlah konsumen di
Batam telah membeli produk Nescafe, meskipun jumlahnya tidak bisa
dipastikan dengan pasti. Teknik pengambilan sampel didasarkan pada rumus
Jacob Cohen dengan temuan hasil sebanyak 204 responden yang ditarik didasari
pada purposive sampling. Analisis data yang dikumpulkan menggunakan
metode regresi linier berganda yang melibatkan beberapa tahapan seperti uji
kualitas data, uji asumsi klasik, uji pengaruh, dan pengujian hipotesis. Hasil
analisis regresi linier berganda telah dapat mengungkapkan bahwa citra merek
memberikan pengaruh dengan besaran 14,2% terhadap minat beli. Kesadaran
merek memberikan pengaruh dengan besaran 12,8% terhadap minat beli. Gaya
hidup memberikan pengaruh dengan besaran 70,8% terhadap minat beli.
Pengujian koefisien determinasi (R2 ) menunjukkan bahwa pengaruh kolektif
citra merek, kesadaran merek dan gaya hidup menyumbang sekitar 61,2%
terhadap variabilitas yang diamati terhadap minat beli. Lebih lanjut, hasil uji t
dan uji F menunjukkan adanya pengaruh yang positif dan signifikan baik secara
parsial maupun simultan antara citra merek, kesadaran merek dan gaya hidup
terhdap minat beli pada produk Nescafe di Kota Batam.

Kata kunci : Citra Merek; Gaya Hidup; Kesadaran Merek; Minat Beli



ABSTRACT

This research aims to assess the impact of brand image, brand
awareness and lifestyle on purchasing interest in Nescafe products in Batam
City. This research population concentrates on a number of consumers in
Batam who have purchased Nescafe products, although the number cannot be
ascertained with certainty. The sampling technique was based on Jacob Cohen's
formula with the findings of 204 respondents drawn based on purposive
sampling. Analysis of the data collected used the multiple linear regression
method which involved several stages such as data quality testing, classical
assumption testing, influence testing, and hypothesis testing. The results of
multiple linear regression analysis have revealed that brand image has an
influence of 14.2% on purchasing interest. Brand awareness has an influence of
12.8% on purchasing interest. Lifestyle has an influence of 70.8% on buying
interest. Testing the coefficient of determination (R2 ) shows that the collective
influence of brand image, brand awareness and lifestyle contributes
approximately 61.2% to the observed variability in purchase intention.
Furthermore, the results of the t test and F test show that there is a positive and
significant influence, both partially and simultaneously, between brand image,
brand awareness and lifestyle on purchasing interest in Nescafe products in
Batam City.

Keywords: Brand Awareness; Brand Image; Lifestyle; Purchase Interest.
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