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ABSTRAK

Penelitian ini dilakukan dengan tujuan untuk mengetahui pengaruh Word of Mouth,
Gaya Hidup dan Citra Merek terhadap Keputusan Pembelian pada e-commerce
Tokopedia secara parsial dan simultan. Sampel pada penelitian ini berjumlah 100
responden dengan menggunakan metode purposive sampling, dimana data
dikumpulkan dengan penyebaran kuesioner. Pengujian dilakukan dengan
menggunakan aplikasi SPSS versi 29 yang terdiri atas uji kualitas data, uji asumsi
klasik, uji pengaruh dan uji hipotesis. Metode yang diterapkan pada penelitian
menggunakan metode analisis regresi linear berganda. Hasil penelitian
menunjukkan bahwa variabel Word of Mouth, Gaya Hidup dan Citra Merek secara
parsial dan secara simultan berpengaruh positif dan signifikan terhadap Keputusan
Pembelian pada e-commerce Tokopedia. Hasil penelitian ini dapat digunakan untuk

mengembangkan e-commerce Tokopedia di masa mendatang.

Kata kunci: Word of Mouth, Gaya Hidup, Citra Merek, Keputusan Pembelian.



ABSTRACT

The research has been done with the purpose of knowing the influence of word of
mouth, lifestyle and brand image towards purchase decision on e-commerce
Tokopedia partially and simultaneously. The sample was amounted 100
respondents using purposive sampling method, in which the datas was being
collected by spreading questionnaire. The testing has been done by using SPSS
version 29 application, consists of data quality test, classic assumption test,
influence test and hypothesis test. The method that applied in this research was
using multiple linear regression method. The result of the research showed that
variable word of mouth, lifestyle and brand image partially and simultaneously
influence positively and significantly towards purchase decision on e-commerce
Tokopedia. The result of this research can be used to develop e-commerce

Tokopedia in the upcoming.

Keyword: Brand Image, Lifestyle, Purchase Decision, Word of Mouth.
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