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ABSTRAK

Perkembangan bidang pemasaran saat ini mengalami pertumbuhan yang begitu
signifikan meningkat dalam tahun-tahun terakhir. Penelitian ini dilakukan dalam
mencari jawaban setiap hipotesis dengan variabel Kredibilitas Celebrity endorser,
Brand image, Perceived quality dan keputusan pembelian. Penelitian yang
dilakukan di MS Glow studi ini menganggap bahwa pelanggan yang pernah
membeli atau menggunakan produk MS. Glow dalam jumlah yang tidak diketahui
adalah kelompok responden yang disebutkan sebagai populasi. Jadi, dapat diketahui
perhitungan bahwa sebanyak 204 orang yang berpartisipasi dalam penelitian.
Metode penelitian menggunakan rumus Jacob Cohen dengan Teknik pengambilan
sampel adalah teknik non probability sampling dengan pendekatan purposive
sampling dengan menggunakan kuesioner. Analisis data menggunakan analisis
regresi linear berganda dengan bantuan SPSS 26, yang kemudian di uji melalui uji
kualitas data, uji asumsi klasik, uji pengaruh, dan uji hipotesis. Hasil penelitian
menunjukkan bahwa Kredibilitas Celebrity endorser, Brand image, dan Perceived
quality berpengaruh positif dan signifikan terhadap Keputusan Pembelian produk
MS Glow di Kota Batam. Secara Simultan Kredibilitas Celebrity endorser, Brand
image, dan Perceived quality berpengaruh positif dan signifikan terhadap
Keputusan Pembelian.

Kata Kunci: Kredibilitas Celebrity endorser, Brand image, Perceived quality,
Keputusan pembelian



ABSTRACK

The development of the marketing field is currently experiencing significant growth
in recent years. This research was conducted to find answers to each hypothesis
with the variables celebrity endorser credibility, Brand image, Perceived quality
and purchasing decisions. Research conducted at MS. Glow, this study assumes that
customers who have purchased or used MS products. Glow in unknown numbers is
a group of respondents mentioned as a population. So, it can be seen that as many
as 204 people participated in the research. The research method uses the Jacob
Cohen formula with the sampling technique being a non-probability sampling
technique with a purposive sampling approach using a questionnaire. Data
analysis uses multiple linear regression analysis with the help of SPSS 26, which is
then tested through data quality tests, classical assumption tests, influence tests,
and hypothesis tests. The research results show that celebrity endorser credibility,
Brand image, and Perceived quality have a positive and significant effect on
purchasing decisions for MS Glow products in Batam City. Simultaneously,
celebrity endorser credibility, Brand image and Perceived quality have a positive
and significant effect on purchasing decisions.

Keywords: Celebrity endorser credibility, Brand image, Perceived quality,
Purchasing decision
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