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ABSTRAK

Penelitian ini bertujuan untuk mengetahui dan menganalisis Brand Image,
Kualitas Produk, dan Word Of Mouth berpengaruh terhadap keputusan pembelian
semen andalas di batam. Fenomena yang terjadi ialah brand image yang kurang
baik terkait kualitas produk yang ada, yang sering di omongkan oleh konsumen.
Hal ini memungkinkan konsumen beralih ke produk semen yang lain, penelitian
ini menggunakan tiga variabel bebas terdiri dari brand image, kualitas produk,
Word Of Mouth, dan terdapat satu variabel terikat yaitu keputusan pembelian.
Metode teknik pengumplan yang digunakan adalah penyebaran kuesioner. Teknik
sampling yang digunakan adalah non-probability sampling, sampel yang
digunakan adalah masyarakat batam sebanyak 204 orang. Penelitian ini
menggunakan metode teknik analisis data seperti uji validitas, uji reliabilitas, uji
asumsi klasik, uji pengaruh, uji hipotesis. Hasil penelitian ini menunjukkan secara
parsial bahwa brand image berpengaruh signifikan positif terhadap keputusan
pembelian. Kualitas produk berpengaruh signifikan positif terhadap keputusan
pembelian. Word Of Mouth berpengaruh signifikan positif terhada keputusan
pembelian. Secara simultan, Brand Image, Kualitas Produk, dan Word Of Mouth
berpengaruh signifikan positif terhadap keputusan pembelian semen andalas di
batam. Variabel-variabel yang terdapat dalam penelitian ini memiliki pengaruh
sebesar 76.8% terhadap keputusan pembelian. Sisanya sebesar 23.2% dipengaruhi
oleh variabel lain yang berasal dari luar penelitian.

Kata Kunci:Brand Image,Kualitas Produk, Word Of Mouth,Keputusan Pembelian



ABSTRACT

This research aims to determine and analyze Brand Image, Product Quality, and
Word of Mouth which influence the decision to purchase Andalas cement in
Batam City. The phenomenon that occurs is a poor brand image related to the
quality of existing products, which is often communicated by consumers. This
allows consumers to switch to other cement products. This research uses three
independent variables consisting of brand image, product quality, Word of Mouth,
and there is one dependent variable, namely purchasing decisions. The collecting
technique method used was distributing questionnaires. The sampling technique
used was non-probability sampling, the sample used was the Batam community as
many as 204 people. This research uses data analysis techniques such as validity
testing, reliability testing, classical assumption testing, influence ftesting,
hypothesis testing. The results of this research partially show that brand image
has a significant positive effect on purchasing decisions. Product quality has a
significant positive effect on purchasing decisions. Word of Mouth has a positive
and significant effect on purchasing decisions. Simultaneously, Brand Image,
Product Quality, and Word of Mouth have a significant positive effect on the
decision to purchase Andalas cement in Batam City. The variables contained in
this research have an influence of 76.8% on purchasing decisions. The remaining
23.4% is influenced by other variables originating from outside the research.

Keywords: Brand Image, Product Quality, Word Of Mouth, Purchase Decision
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