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ABSTRAK

Tujuan dari penelitian ini adalah untuk menguji pengaruh iklan, promosi penjualan
dan citra merek terhadap niat pembelian ulang. Respondennya adalah masyarakat
yang menggunakan E-Commerce Shopee Di Batam Kota. Penelitian ini bersifat
kuantitatif. Sampel yang digunakan Sebanyak 200 orang, kuesioner dibagikan
kepada responden dan 110 orang yang berikutnya. Metode pengumpulan data yaitu
dengan kuesioner. Uji kualitas data dalam penelitian ini menggunakan uji validitas
dan reliabilitas, uji sumsi klasik dan uji pengaruh dalam penelitian ini menggunakan
analisis regresi linear berganda dan analisis koefisien determinasi R?. sedangkan uji
hipotesis dalam penelitian ini menggunakan (uji t) dan (uji F) dengan menggunakan
software SPSS 25 serta analisis dilakukan dengan teknik sampling non-probability.
Hasil penelitian berdasarkan hasil uji regresi linear berganda koefisien yaitu
variabel iklan berpengaruh sebesar 35% terhadap minat beli ulang, koefisien
variabel kedua yaitu sales promotion berpengaruh sebesar 85% terhadap minat beli
ulang, dan koefisien variabel ketiga yaitu citra merek berpengaruh sebesar 50%
berpengaruh secara simultan terhadap minat beli ulang di shopee. Berdasarkan hasil
uji hipotesis Iklan, Sales Promotion Dan Citra Merek memiliki pengaruh positif dan

signifikan terhadap minat beli ulang pada pengguna E-Commerce Shopee.

Kata Kunci : Minat Beli Ulang, Iklan, Promosi Penjualan, Brand Image
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ABSTRACT

The purpose of this research is to examine the effect of advertising, sales promotion
and brand image on repurchase intention. Respondents are people who use E-
Commerce Shopee in Batam City. This research is quantitative. A total of 200
questionnaires were distributed to respondents and 110 returned. Data collection
method is by questionnaire. Test the quality of the data in this study using the
validity and reliability test, the classical assumption test and influence test in this
study using multiple linear regression analysis and analysis of the coefficient of
determination R2. while the hypothesis testing in this study used (t test) and (F test)
using SPSS 25 software and analysis was carried out using non-probability
sampling techniques. The results of the study are based on the results of the multiple
linear regression test coefficient, namely the advertising variable has an effect of
35% on repurchase intention, the coefficient of the second variable, namely sales
promotion, has an effect of 85% on repurchase intention, and the third variable
coefficient, namely brand image, has an effect of 50% simultaneously for
repurchasing interest at shopee. Based on the results of the hypothesis test
Advertising, Sales Promotion and Brand Image have a positive and significant

influence on repurchase intention of Shopee E-Commerce users.

Keywords: Repurchase Intention, Advertising, Sales Promotion, Brand Image
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