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ABSTRAK

Dewasa ini, aktivitas perdagangan tidak hanya terjadi secara offline, tetapi juga
secara online. Perkembangan perdagangan dari offline menjadi online terjadi
karena perkembangan teknologi dan akses internet yang semakin mudah diakses
oleh masyarakat. Hal ini memicu persaingan antar perusahaan penyedia e-
commerce yang tentunya menuntut perusahaan untuk meningkatkan keputusan
pembelian bagi konsumen. Promosi merupakan salah satu hal penting yang harus
selalu dilakukan oleh perusahaan agar produknya tetap relevan dan meningkatkan
keterlibatan konsumen, diikuti dengan review dan rating yang penting dalam
membangun kepercayaan konsumen dalam melakukan pembelian yang penuh
dengan ketidakpastian. Penelitian ini berjenis kuantitatif dan dilakukan terhadap
100 sampel pengguna Tokopedia, yang kemudian diolah menggunakan SPSS
versi 26. Hasil penelitian menunjukkan bahwa terdapat pengaruh parsial promosi
terhadap keputusan pembelian di Tokopedia di Batam, ada pengaruh secara
parsial antara review pelanggan online terhadap keputusan pembelian di
Tokopedia. di Batam. ada pengaruh secara parsial antara peringkat pelanggan
online terhadap keputusan pembelian pada Tokopedia di Batam. Pengaruh
simultan promosi, ulasan pelanggan online, dan peringkat pelanggan online
ditemukan terhadap keputusan pembelian di Tokopedia di Batam.

Kata kunci: keputusan pembelian; online customer rating, online customer
review; promosi.
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ABSTRACT

As it is today, trading activities do not only occur offline, but also online. The
development of trading from offline to online occurs because of technological
developments and internet access which is increasingly accessible to the public.
This triggers competition between e-commerce provider companies, which of
course requires companies to improve purchasing decisions for consumers.
Promotion is one of the important things that must always be done by companies
to keep their products relevant and increase consumer engagement, followed by
reviews and ratings which are important in building consumer confidence in
making purchases that are full of uncertainty. The research is of a quantitative
type and was conducted on 100 samples of Tokopedia users, which were then
processed using SPSS version 26. The results showed that there was a partial
effect of promotions on purchasing decisions at Tokopedia in Batam, there was a
partial influence between online customer reviews on purchasing decisions at
Tokopedia. in Batam. there is a partial influence between online customer ratings
on purchasing decisions at Tokopedia in Batam. Simultaneous influence of
promotions, online customer reviews, and online customer ratings was found on
purchasing decisions at Tokopedia in Batam.

Keywords: online customer rating; online customer review; promotion; purchase
decision.
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