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ABSTRAK

Tujuan penelitian ini adalah untuk menilai apakah pengaruh kualitas produk, citra
merek dan word of mouth terhadap keputusan pembelian produk two way cake
Pixy. Populasi yang digunakan merupakan pengguna yang pernah membeli
produk two way cake Pixy yang tidak dapat diketahui jumlah pastinya. Teknik
pengambilan sampel menggunak rumus /ameshow dengan jumlah perhitungan
sebesar 100 responden dengan menggunakan purposive sampling. Jenis penelitian
menggunakan jenis deskriptif dengan pendekatan kuantitatif dengan
menggunakan metode pengumpulan data kuesioner dan studi Pustaka. Analisis
data dilakukan menggunakan uji kualitas data, uji asumsi klasik, uji pengaruh, dan
uji hipotesis dengan bantuan software SPSS. Hasil analisis regresi linier berganda
menunjukkan bahwa kualitas produk citra merek dan word of mouth berpengaruh
positif terhadap keputusan pembelian produk two way cake Pixy. Untuk hasil
analisis koefisien determinasi (R?) menujukkan bahwa keputusan pembelian dapat
dijelaskan oleh kualitas produk, citra merek dan word of mouth sebesar 74,2%.
Selain itu, hasil uji hipotesis menunjukkan bahwa kualitas produk, citra merek,
dan word of mouth secara parsial dan simultan berpengaruh positif dan signifikan
terhadap keputusan pembelian produk two way cake Pixy.

Kata Kunci: Citra Merek, Kualitas Produk, Keputusan Pembelian, Word Of
Mouth.



ABSTRACT

The purpose of this study was to assess whether the influence of product quality,
brand image and word of mouth on the purchasing decision of Pixy's two way
cake product. The population used is users who have purchased two way cake
Pixy products whose exact number cannot be known. The sampling technique
used the lameshow formula with a total calculation of 100 respondents using
purposive sampling. This type of research uses a descriptive type with a
quantitative approach using a questionnaire data collection method and literature
study. Data analysis was carried out using data quality tests, classical assumption
tests, influence tests, and hypothesis testing with the help of SPSS software. The
results of multiple linear regression analysis show that product quality, brand
image and word of mouth have a positive effect on the purchasing decision of
Pixy's two way cake product. The results of the analysis of the coefficient of
determination (R2) show that purchasing decisions can be explained by product
quality, brand image and word of mouth of 74.2%. In addition, the results of
hypothesis testing show that product quality, brand image, and word of mouth
partially and simultaneously have a positive and significant effect on the
purchasing decision of Pixy's two way cake product.

Keywords: Brand Image, Product Quality, Purchase Decision, Word Of Mouth.
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