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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh pengaruh citra merek dan
daya tarik terhadap loyalitas produk Nivea di Piayu Kota Batam. Metode
penelitian ini menggunakan jenis penelitian deskriptif dengan pendekatan
kuantitatif. Populasi penelitian ini adalah konsumen yang menggunakan produk
Nivea dan tinggal di kelurahan Tanjung Piayu, kecamatan Sei Beduk, Kota
Batam. Jumlah keseluruhan konsumen di daerah tersebut mencapai 10.649 orang.
Teknik penentuan sampel melalui rumus Slovin dengan hasil perhitungan
sebanyak 386 responden didasari pada simple random sampling. Teknik analisis
data menggunakan uji statistik deskriptif, uji kualitas data, uji asumsi klasik, uji
pengaruh dan uji hipotesis. Penemuan dalam analisis regresi linier berganda
menyatakan bahwasanya citra merek berpengaruh positif terhadap loyalitas
dengan besaran pengaruh 31%. Daya tarik tarik berpengaruh positif terhadap
loyalitas dengan besaran pengaruh 21,2%. Hasil analisis koefisien determinasi
(R?) menyatakan citra merck dan daya tarik dapat menjelaskan loyalitas, dengan
pengaruh sebesar 8,9%. Hasil uji t dan F menunjukkan bahwasanya citra merek
dan daya tarik berpengaruh positif dan signifikan secara parsial dan secara
simultan terhadap keputusan loyalitas.

Kata Kunci: Citra Merek, Daya Tarik, Loyalitas.



ABSTRACT

This study aims to analyze the effect of brand image and attractiveness on Nivea
product loyalty in Piayu, Batam City. This research method uses descriptive
research with a quantitative approach. The population of this study are
consumers who use Nivea products and live in the Tanjung Piayu sub-district, Sei
Beduk sub-district, Batam City. The total number of consumers in the area
reached 10,649 people. The technique of determining the sample through the
Slovin formula with the calculation results of 386 respondents is based on simple
random sampling. Data analysis techniques using descriptive statistical tests,
data quality tests, classical assumption tests, influence tests and hypothesis
testing. The findings in the multiple linear regression analysis state that brand
image has a positive effect on loyalty with an effect size of 31%. Attractiveness
has a positive effect on loyalty with an influence size of 21.2%. The results of the
analysis of the coefficient of determination (R°) state that brand image and
attractiveness can explain loyalty, with an effect of 8.9%. The results of the t and
F tests show that brand image and attractiveness have a positive and significant
effect partially and simultaneously on loyalty decisions.

Keywords: Attractiveness, Brand Image, Loyalty.
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