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ABSTRAK

Penelitian ini bertujuan untuk menginvestigasi dampak kualitas produk, promosi,
dan citra merek terhadap kepuasan pelanggan di PT Prima Niaga Indomas, terkait
dengan produk Meco Fruit Tea. Penelitian ini menggunakan metode kuantitatif
dengan melibatkan 119 pelanggan PT Prima Niaga Indomas sebagai sampel
penelitian, yang dipilth menggunakan rumus Cochran. Pengumpulan data
dilakukan melalui penggunaan kuesioner. Data dianalisis menggunakan perangkat
lunak SPSS 25, dan teknik analisis data mencakup uji statistik deskriptif, uji
kualitas data, uji asumsi klasik, uji pengaruh, dan uji hipotesis. Berdasarkan hasil
regresi linear berganda, kualitas produk (X1) memiliki pengaruh sebesar 0,174
atau 17,4% terhadap kepuasan pelanggan di PT Prima Niaga Indomas, promosi
(X2) memiliki pengaruh sebesar 0,424 atau 42,4% terhadap kepuasan pelanggan
di PT Prima Niaga Indomas, dan citra merek memiliki pengaruh sebesar 0,647
atau 64,7% terhadap kepuasan pelanggan di PT Prima Niaga Indomas. Secara
keseluruhan, kualitas produk, promosi, dan citra merek berpengaruh sebesar
69,2% terhadap kepuasan pelanggan di PT Prima Niaga Indomas, seperti yang
diperlihatkan oleh koefisien determinasi (R?). Berdasarkan hasil uji hipotesis,
dapat disimpulkan bahwa kualitas produk, promosi, dan citra merek memiliki
pengaruh positif dan signifikan baik secara parsial maupun secara simultan
terhadap kepuasan pelanggan di PT Prima Niaga Indomas.

Kata Kunci: Kualitas Produk, Promosi, Citra Merek,Kepuasan Pelanggan



ABSTRACT

The aim of this study is to investigate the impact of product quality, promotion,
and brand image on customer satisfaction at PT Prima Niaga Indomas,
specifically regarding the Meco Fruit Tea product. This study employs a
quantitative method, involving 119 customers of PT Prima Niaga Indomas as the
research sample, selected using the Cochran formula. Data collection is done
through the use of questionnaires. The data is analyzed using SPSS 25 software,
and the data analysis techniques include descriptive statistical tests, data quality
tests, classical assumption tests, influence tests, and hypothesis tests. Based on the
multiple linear regression results, product quality (X1) has an influence of 0.174
or 17.4% on customer satisfaction at PT Prima Niaga Indomas, promotion (X2)
has an influence of 0.424 or 42.4% on customer satisfaction at PT Prima Niaga
Indomas, and brand image has an influence of 0.647 or 64.7% on customer
satisfaction at PT Prima Niaga Indomas. Overall, product quality, promotion, and
brand image have a combined influence of 69.2% on customer satisfaction at PT
Prima Niaga Indomas, as indicated by the coefficient of determination (R’). Based
on the hypothesis test results, it can be concluded that product quality, promotion,
and brand image have a positive and significant influence, both partially and
simultaneously, on customer satisfaction at PT Prima Niaga Indomas.

Keywords: Product Quality, Promotion, Brand Image, Customer Satisfaction
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