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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh desain produk, brand image,
dan perilaku konsumen terhadap keputusan pembelian Vitamin Xon-Ce di Apotek
Jasmine. Metode penelitian ini menggunakan jenis penelitian deskriptif dengan
pendekatan kuantitatif. Populasi penelitian ini adalah konsumen yang
mengkonsumsi vitamin xon-ce di Kota Batam yang mana jumlahnya belum
diketahui secara pasti. Teknik penentuan sampel melalui rumus Jacob Cohen
dengan hasil perhitungan sebanyak 240 responden didasari pada purposive
sampling. Penemuan dalam analisis regresi linier berganda menyatakan
bahwasanya desain produk dapat memberikan kontribusi peningkatan sebesar
36,5% kepada keputusan pembelian. Brand image dapat memberikan kontribusi
peningkatan sebesar 20,0% kepada keputusan pembelian. Perilaku konsumen
dapat memberikan kontribusi peningkatan sebesar 47,9% kepada keputusan
pembelian. Hasil analisis koefisien determinasi (R?) menyatakan desain produk,
brand image serta perilaku konsumen dapat memberikan kontribusi sebesar
67,4% terhadap keputusan pembelian. Hasil uji t dan F menunjukkan desain
produk, brand image, dan perilaku konsumen berpengaruh positif dan signifikan
secara parsial dan secara simultan terhadap keputusan pembelian pembelian.

Kata Kunci: Brand Image, Desain Produk, Keputusan Pembelian, Perilaku
Konsumen.



ABSTRACT

This study aims to analyze the influence of product design, brand image, and
consumer behavior on purchasing decisions of Vitamin Xon-Ce at Jasmine
Pharmacy. This research method uses descriptive research with a quantitative
approach. The population of this study are consumers who consume xon-ce
vitamins in Batam City, where the exact amount is not known. The technique of
determining the sample through the Jacob Cohen formula with the results of
calculating as many as 240 respondents based on purposive sampling. The
findings in the multiple linear regression analysis state that product design can
contribute an increase of 36.5% to purchasing decisions. Brand image can
contribute an increase of 20.0% to purchasing decisions. Consumer behavior can
contribute an increase of 47.9% to purchasing decisions. The results of the
analysis of the coefficient of determination (R°) state that product design, brand
image and consumer behavior can contribute 67.4% to purchasing decisions. The
results of the t and F test show that product design, brand image, and consumer
behavior have a positive and significant effect partially and simultaneously on
purchasing decisions.

Keywords: Brand Image, Consumer Behavior, Purchase Decisio, Product Design.
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