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ABSTRAK 

Penelitian ini bertujuan untuk menguji pengaruh promosi dan kualitas pelayanan 

terhadap keputusan pembelian pada Capella Honda Batam Center. Penelitian ini 

menggunakan pendekatan kuantitatif dan teknik pengambilan sampel probabilitas. 

Teknik pengumpulan data menggunakan kuesioner dengan skala likert yang diisi 

oleh 242 responden. Analisis data menggunakan SPSS versi 25. Hasil pengujian 

variabel promosi diperoleh t hitung 4,426> t tabel 1,651 dan sig t 0,000 <α 0,05. 

Hasil uji variabel kualitas pelayanan diperoleh t hitung 9,301> t tabel 1,651 dan 

sig t 0,000 <α 0,05. Hasil uji f diperoleh f hitung 121,444> f tabel 3,033 dan 

signifikansi 0,000 <alpha 0,05 maka dapat disimpulkan bahwa promosi dan 

kualitas pelayanan secara parsial dan simultan berpengaruh signifikan terhadap 

keputusan pembelian pada Capella Honda Batam Center.Hasil uji koefisien 

determinasi memiliki nilai 0,504 yang artinya 50,4% variasi variabel keputusan 

pembelian dapat dijelaskan oleh variabel promosi dan kualitas pelayanan, sisanya 

49,6% dijelaskan oleh variabel yang tidak diteliti dalam penelitian ini. 

 

Kata Kunci : Promosi;Kualitas Pelayanan;Keputusan Pembelian 
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ABSTRACT 

This research aims to examine the influence of promotion and quality of service 

on the buying decision at the Capella Honda Batam Centre. This research uses a 

quantitative approach and probability sampling techniques. The data collection 

technique used a questionnaire with a Likert scale which was filled in by 242 

respondents. Data were analyzed using SPSS version 25. The test results for the 

promotion variable were t count 4.426> t table 1.651 and sig t 0.000 <α 0.05. The 

result of quality of service variable test is t count 9.301> t table 1.651 and sig t 

0.000 <α 0.05. The yield of the f test are f count 121.444> f table 3.033 and a 

significance of 0.000 <alpha 0.05, it can be concluded that promotion and quality 

of service partially and simultaneously have a significant effect on the buying 

decision at the Capella Honda Batam Centre. The test yield of the coefficient of 

determination have a value of 0.504, which means that 50.4% of variations in 

buying decision variables can be explained by promotion and quality service 

variables, the remaining 49.6% is explained by variables not examined in this 

study. 

 

Keywords: Buying Decision; Promotion; Quality of Service. 
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