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ABSTRAK 
 

Penelitian ini membahas tentang “Pengaruh Iklan Layanan Masyarakat 

Terhadap Sikap Siswa di Kota Batam Mengenai Informasi Hoax di Media sosial 

(Studi Pada Iklan Lawan Berita Hoax TransTV). Penelitian ini dilakukan dengan 

tujuan untuk menguji pengaruh iklan layanan masyarakat terhadap sikap. 

Penelitian ini diharapkan memiliki manfaat bagi peneliti untuk menambah 

pengetahuan serta sebagai dasar penelitian selanjutnya. Teknik pengambilan 

sampel menggunakan Simple Random sampling. Dengan kriteria responden 

merupakan siswa SMA dan SMK dengan rentang usia 15 samapai 18 tahun di 

Kota Batam, pernah menonton iklan layanan masyarakat “Lawan Berita Hoax 

TransTV” melalui YouTube dan pernah menerima hoax di media sosial. Teknik 

pengumpulan data yang digunakan dalam penelitian ini adalah dengan kuesioner. 

Berdasarkan pengujian atas instrumen dapat dinyatakan bahwa semua butir 

pertanyaan yang digunakan valid (r hitung > 0,099) dan reliable (Alpha > 0,6). 

Hasil analisis menunjukan koefisien regresi bernilai positif sebesar 0,283 atau 

28,3%. Sedangkan nilai koefisien determinasi sebesar 0,297 yang berarti bahwa 

29,7% variasi perubahan yang terjadi pada sikap siswa Kota Batam  mengenai 

informasi hoax di media sosial. Sedangkan 70,3% sisanya dipengaruhi oleh 

variabel lain yang tidak dimasukan dalam model penelitian. Hasil uji t 

menunjukan, t hitung (12,887) ˃ t tabel (1,966) dengan nilai signifikansi 0,000 < 

0,05. Dapat disimpulkan iklan layanan masyarakat berpengaruh positif dan 

signifikan terhadap sikap siswa Kota Batam mengenai informasi hoax di media 

sosial (studi pada iklan lawan berita hoax TransTV).  

Kata Kunci : Iklan Layanan Masyarakat, Hoax, Sikap 
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ABSTRACT 
 

This study discusses "The Effect of Public Service Advertisements on 

Student Attitudes in the City of Batam Regarding Hoax Information on Social 

Media (Study on TransTV Hoax News Opponent Ads). This research was 

conducted with the aim to examine the effect of public service advertising on 

attitudes. This research is expected to have benefits for researchers to increase 

their knowledge and as a basis for further research. The sampling technique uses 

Simple Random sampling. With the criteria of respondents are high school and 

vocational students ranging in age from 15 to 18 years in Batam City, having 

watched public service advertisements "TransTV Hoax News Opponents" through 

YouTube and have received hoaxes on social media. Data collection techniques 

used in this study were questionnaires. Based on the testing of the instrument it 

can be stated that all the questions used are valid (r count> 0.099) and reliable 

(Alpha> 0.6). The results of the analysis show that the regression coefficient is 

positive at 0.283 or 28.3%. While the value of the coefficient of determination is 

0.297 which means that 29.7% of the variation in changes that occur in the 

attitude of Batam City students regarding hoax information on social media. 

While the remaining 70.3% is influenced by other variables not included in the 

research model. The results of the t test show, t count (12,887) ˃ t table (1,966) 

with a significance value of 0,000 <0,05. It can be concluded that public service 

ads have a positive and significant effect on the attitude of Batam City students 

regarding hoax information on social media (studies on adverts against TransTV 

hoax news).  

 

Keywords: Public Service Advertisements, Hoax, Attitude 
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