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ABSTRAK 

 
Keberadaan usaha kecil menengah (UKM) di Indonesia menjadi faktor pendorong 

dalam terciptanya pembangunan ekonomi nasional, karena dapat memacu 

pertumbuhan ekonomi dan penyerapan tenaga kerja. Kota Batam memiliki banyak 

potensi pariwisata salah satunya wisata kuliner, wisatawan lokal maupun manca 

negara datang ke kota Batam untuk membeli berbagai macam fashion, mengunjungi 

beberapa obyek wisata maupun berkunjung untuk wisata kuliner. Mocktail adalah 

salah satu jenis kuliner minuman yang berbahan dasar utama air soda dan buah-

buahan, meskipun mocktail jenis minuman baru akan tetapi ketertarikan masyarakat 

terhadap mocktail sendiri akan terus meningkat. Selain itu di kota Batam sendiri, 

usaha pesaing yang sejenis masih sangat sedikit sehingga peluang untuk menjual 

mocktail sangat menjanjikan. Rencana pendirian kedai Kadeiman mocktail akan 

dilaksanakan dilihat aspek pasar, aspek teknis, aspek manajemen, aspek keuangan. 

Uji validitas dan realibilitas digunakan sebagai alat ukur aspek pasar, didapatkan 

responden mendukung berdirinya usaha, kedai Kadeiman mocktail juga telah 

memenuhi faktor-fakor penting di dalam aspek teknis dan juga aspek manajemen. 

Metode Net Present Value merupakan alat yang digunakan untuk menilai aspek 

keuangan. Dalam peniltian ini menunjukan nilai Net Presen Value untuk periode 

2020-2029 adalah Rp. 530.580.202, presentase Internal Rate of Return sebesar 28%. 

Berdasarkan hasil analisis terhadap aspek pasar, aspek teknik, aspek manajemen, dan 

juga aspek keuangan, maka usaha kedai Kadeiman mocktail di pasar Mega legenda 

layak untuk didirikan.   

Kata Kunci : Uji Validitas dan Realibilitas, NPV (Net Present Value), IRR ( Internal 

Rate of Return) dan Mokctail. 

.
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ABSTRACT 

 
The existence of small and medium enterprises (SMEs) in Indonesia is a driving 

factor in the creation of national economic development, because it can spur 

economic growth and employment. Batam City has a lot of tourism potential, one of 

which is culinary tourism, local and foreign tourists come to Batam to buy various 

kinds of fashion, visit some tourist attractions and visit culinary tourism. Mocktail is 

one type of culinary drink that is based on soda and fruits, although mocktail is a new 

type of drink, but the community's interest in mocktail itself will continue to increase. 

In addition, in the city of Batam itself, the business of similar competitors is still very 

little, so the opportunity to sell mocktails is very promising. The plan to establish a 

Kadeiman mocktail shop will be carried out in terms of market aspects, technical 

aspects, management aspects, financial aspects. Validity and reliability tests were 

used as a measure of market aspects. It was found that the respondents supported the 

establishment of the business, the Kadeiman mocktail shop had also fulfilled 

important factors in the technical aspects as well as management aspects. The Net 

Present Value Method is a tool used to assess financial aspects. In this assessment, 

the value of the Presen Value Net for the period 2020-2029 is Rp. 530,580,202, the 

percentage of the Internal Rate of Return is 28%. Based on the results of the analysis 

of market aspects, technical aspects, management aspects, and also financial aspects, 

the Kadeiman mocktail shop business in the Mega legend market is worthy of being 

established. 

 

Keywords : Uji Validitas dan Realibilitas, NPV (Net Present Value), IRR ( Internal 

Rate of Return) dan Mokctail. 
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