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ABSTRAK 

 

CSR (Corporate Social Responsibility) merupakan kegiatan yang dapat 

meningkatkan citra baik perusahaan di masyarakat. Penelitian ini bertujuan untuk 

mengetahui pengaruh Profitabilitas, Leverage dan ukuran perusahaan pada 

pengungkapan CSR(Corporate Social Responsibility). Teori yang digunakan dalam 

penelitian ini adalah teori keagenan (agency theory) dan teori stakeholder. Sampel 

penelitian sebanyak 13 perusahaan manufaktur sub sektor makanan dan minuman 

yang terdaftar di Bursa Efek Indonesia periode 2013-2017 dengan metode pusposive 

sampling sehingga di dapat 65 sampel. Dalam penelitian ini data yang dipakai 

adalah data sekunder laporan keuangan yang diperoleh melalui Bursa Efek 

Indonesia dan situs resmi perusahaan. Metode analisis data yang digunakan adalah 

Analisis Regresi Linier Berganda. Hasil penelitian menunjukkan bahwa 

Profitabilitas berpengaruh negatif signifikan pada pengungkapan CSR(Corporate 

Social Responsibility), Leverage berpengaruh negatif signifikan pada pengungkapan 

CSR(Corporate Social Responsibility) sedangkan Ukuran Perusahaan tidak 

mempunyai pengaruh signifikan pada pengungkapan CSR(Corporate Social 

Responsibility). Hasil uji F menunjukkan bahwa variabel Profitabilitas, Leverage 

dan Ukuran Perusahaan secara bersama-sama simultan berpengaruh signifikan 

terhadap pengungkapan CSR(Corporate Social Responsibility). 

 

Kata Kunci: CSR(Corporate Social Responsibility), Profitabilitas, Leverage, 

Ukuran Perusahaan. 
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ABSTRACT 

 

CSR (Corporate Social Responsibility) is an activity that can enhance the good 

image of the company in the community. This study aims to determine the effect of 

Profitability, Leverage and Firm Size on disclosure of CSR(Corporate Social 

Responsibility). The theory used in this study is agency theory and stakeholder 

theory. The research sample consisted of 13 food and beverage sub-sector 

manufacturing companies listed on the Indonesia Stock Exchange in the period 

2013-2017 with a purposive sampling method so that 65 samples were obtained. In 

this study the data used is secondary data financial statements obtained though the 

Indonesia Stock Exchange and the company’s official website. The data analysis 

method used is the Analysis of Multiple Linier Regression. The results showed that 

Profitability had a significant negative effect on the disclosure of CSR(Corporate 

Social Responsibility), Leverage has a significant negative effect on the disclosure 

of CSR(Corporate Social Responsibility) while Firm Size does not have a significant 

effect on the disclosure of CSR(Corporate Social Responsibility). The results of the 

F test indicate that the variable Profitability, Leverage, and Company Size 

simultaneously have a significant effect on the disclosure of CSR(Corporate Social 

Responsibility). 

 

Keywords:CSR(Corporate Social Responsibility), Profitability, Leverage, Firm 

Size. 
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