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ABSTRAK

PT Graha Auto Perkasa merupakan dealer motor Yamaha yang menyediakan
berbagai produk motor Yamaha berupa motor matic dan motor bebek. PT Graha
Auto Perkasa juga menyediakan berbagai produk yang berupa suku cadang, dan
bengkel resmi yamaha. Berdasarkan observasi yang dilakukan, terdapatnya
keluhan mengenai kualitas produk yang masih dianggap kurang bagus seperti
pemakaian produk motor Yamaha yang tergolong kurang lama, dan pemakaian
bahan bakar yang sangat boros. Demikian juga dengan promosi yang dilakukan
oleh PT Graha Auto Perkasa yang masih tergolong kurang luas dan kurang
menarik hati konsumen. Populasi dalam penelitian ini sebanyak 187 orang dan
sampel penelitian ini sebanyak 127 orang. Teknik pengumpulan sampel yang
digunakan adalah Purposive Sampling, dengan rumus Slovin yang diolah dengan
program SPSS 21. Analisis data yang digunakan adalah uji validitas, uji reabilitas,
uji normalitas, uji multikolinearlitas, uji heteroskedastisitas, analisis regresi linear,
uji diterminasi (R?), uji T, uji F. Hasil penelitian menunjukan kualitas produk
(x1), promosi (X2), kualitas pelayanan (X3) secara parsial dan bersama-sama
berpengaruh signifikan terhadap kepuasaan konsumen (Y) .

Kata Kunci : kualitas produk, promosi, kualitas pelayanan, kepuasaan konsumen.



ABSTRACT

PT Graha Auto Perkasa is a Yamaha motorcycle dealer that provides a variety of
Yamaha motorbike products in the form of motorbikes and duck motors. PT Graha
Auto Perkasa also provides various products in the form of spare parts, and
authorized Yamaha workshops. Based on observations made, the existence of
complaints about the quality of products that are still considered less good, such
as the use of Yamaha motorcycle products that are classified as not long enough,
and the use of fuel that is very wasteful. Likewise, the promotion carried out by
PT Graha Auto Perkasa which is still relatively broad and less attractive to
consumers. The population in this study were 187 people and the sample of this
study was 127 people. The sample collection technique used was Purposive
Sampling, with the Slovin formula which was processed with SPSS 21 program.
Analysis of the data used was validity test, reliability test, normality test,
multicollinearity test, heteroscedasticity test, linear regression analysis,
terminated test (R2), test T, F test. The results of the study show product quality
(x1), promotion (X2), service quality (X3) together have a significant effect on
consumer satisfaction (Y).

Keywords: product quality, promotion, service quality, customer satisfaction.
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