
 
 

61 

 

DAFTAR PUSTAKA 

Aditi, B., & Hermansyur, H. M. (2018). Pengaruh Atribut Produk, Kualitas 

Produk dan Promosi, Terhadap Keputusan Pembelian Mobil Merek Honda 

Di Kota Medan. Jurnal Ilmiah Manajemen Dan Bisnis, 19(1), 64–72. 

https://doi.org/10.30596/jimb.v19il.1743 

Assauri, S. (2010). Manajemen Pemasaran. Jakarta: Rajawali Pers. 

Djatmiko, T., & Pradana, R. (2016). Brand Image and Product Price; Its Impact 

for Samsung Smartphone Purchasing Decision. Procedia - Social and 

Behavioral Sciences, 219(GCBSS), 221–227. 

https://doi.org/10.1016/j.sbspro.2016.05.009 

Efnita, T. (2017). Pengaruh Kualitas Produk, Citra Merek, dan Promosi terhadap 

Keputusan Pembelian Sepeda Motor Suzuki pada CV Gajah Mada Cabang 

Padang. JIM UPB, 5(2), 114–121. Retrieved from 

http://ejournal.upbatam.ac.id/index.php/jim/article/view/251 

Fure, F., Lapian, J., & Taroreh, R. (2015). Pengaruh Brand Image, Kualitas 

Produk dan Harga terhadap Keputusan Pembelian Konsumen di J.CO 

Manado. EMBA, 3(1), 367–377. Retrieved from 

https://media.neliti.com/media/publications/2463-ID-pengaruh-brand-image-

kualitas-produk-dan-harga-terhadap-keputusan-pembelian-kons.pdf 

Heryenzus. (2017). Pengaruh Price dan Product Quality terhadap Consumer 

Purchase Decision pada PT Semen Holcim Batam. JIM UPB, 5(1), 68–81. 

Retrieved from 

http://ejournal.upbatam.ac.id/index.php/jim/article/view/132/146 

Ihwah, A. (2015). The Use of Cox Regression Model to Analyze the Factors that 

Influence Consumer Purchase Decision on a Product. Agriculture and 

Agricultural Science Procedia, 3(ICoA), 78–83. 

https://doi.org/10.1016/j.aaspro.2015.01.017 

Lotfi, Z., Sahran, S., Mukhtar, M., & Zadeh, A. T. (2013). The Relationships 

between Supply Chain Integration and Product Quality. Procedia 

Technology, 11(Iceei), 471–478. https://doi.org/10.1016/j.protcy.2013.12.217 

Ocon, J. A. C., & Alvarez, M. G. (2014). The Implication of Personal Selling 

Strategies in Motivation , Approaches and Good Grooming. Procedia - 

Social and Behavioral Sciences, 155(October), 53–57. 

https://doi.org/10.1016/j.sbspro.2014.10.255 

Priyanto, R. E., Rosa, E. S., & Syarif, R. (2014). Pengaruh Personal Selling dan 

Kualitas Produk Terhadap Keputusan Pembelian. JIMKES, 2(1), 69–78. 

Retrieved from 

http://download.portalgaruda.org/article.php?article=305847&val=5618&titl

e=Pengaruh Personal Selling dan Kualitas Produk Terhadap Keputusan 

Pembelian 

Sanusi, A. (2017). Metodelogi Penelitian Bisnis. Jakarta Selatan: Salemba Empat. 

Sugiyono. (2012). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta. 

Suharno, & Sutarso, Y. (2010). Marketing in Practice (Pertama). Yogyakarta: 

Graha Ilmu. 



62 
 

 
 

Sunyoto, D. (2015). Perilaku Konsumen. Yogyakarta: CAPS. 

Tumbelaka, M., & Loindong, S. (2014). Servicescape dan Personal Selling 

Pengaruhnya terhadap Kepuasan Nasabah Tabungan Britama Bank BRI 

Cabang Manado. EMBA, 2(2), 1239–1250. Retrieved from 

http://download.portalgaruda.org/article.php?article=163642&val=1025&titl

e=Servicescape Dan Personal Selling Pengaruhnya Terhadap Kepuasan  

Nasabah Tabungan Britama Bank Bri Cabang Manado 

Wibowo, A. E. (2012). Aplikasi Praktis SPSS dalam Penelitian. Yogyakarta: 

Gava Media. 

 


