DAFTAR PUSTAKA

Degirmenci, K., & Breitner, M. H. (2017). Consumer purchase intentions for
electric vehicles: Is green more important than price and range?
Transportation Research Part D, 51, 250-260.
https://doi.org/10.1016/j.trd.2017.01.001

Ende, & Kusuma, J. W. (2017). Peran Citra Merek, Persepsi Harga, Persepsi
Resiko terhadap Minat Beli produk Smartphone Merek Xiaomi, 180-197.

Erdil, T. S. (2015). Effects of customer brand perceptions on store image and
purchase intention : An application in apparel clothing. Procedia - Social and
Behavioral Sciences, 207, 196-205.
https://doi.org/10.1016/j.sbspro.2015.10.088

Frendy. (2011). Metode Penelitian Untuk Bisnis. Jakarta: Salemba Empat.

Ghozali, 1. (2016). Aplikasi Analisis Multivariate IBM SPSS 23. Semarang: Badan
Penerbit Universitas Diponegoro.

Hakim, A. R. (2017). Pengaruh Brand Image Terhadap Minat Beli Konsumen
Pada Bimbel Tridaya Bandung, 3(2), 480-486.

Hamid, M., & Sarita. (2018). PENGARUH IKLAN DAN BRAND IMAGE
SIRUP BUNGA PADI 168 TERHADAP, VI(l), 14-20.

Hsiao, K., & Chen, C. (2016). Electronic Commerce Research and Applications
What drives in-app purchase intention for mobile games ? An examination of
perceived values and loyalty. Electronic Commerce Research and
Applications, 16, 18-29. https://doi.org/10.1016/j.elerap.2016.01.001

Kazmi, A., & Mehmood, Q. S. (2016). Management Science Letters, 6, 499-508.
https://doi.org/10.5267/j.msl.2016.5.003

Keller, K. L. (2013). Strategic Brand Management, Building, Measuring, and
Managing Brand Equity (4th ed.). England: Pearson Education Limited.

Kotler, P., & Armstrong, G. (2012). Prinsip-prinsip Pemasaran (13th ed.). Jakarta:
Erlangga.

Kotler, P., & Keller, K. L. (2009). Manajemen Pemasaran (Keduabelas). Jakarta:
Indeks.

Lien, C., Wen, M., Huang, L., & Wu, K. (2015). Asia Paci fi ¢ Management
Review Online hotel booking : The effects of brand image , price , trust and
value on purchase intentions. Asia Pacific Management Review.
https://doi.org/10.1016/j.apmrv.2015.03.005

Limakrisna, N., & Susilo, W, H. (2012). Manajemen Pemasaran. Jakarta: Mitra
Wacana Media.

Marmita, N., & Rubiyanti, R. N. (2016). PENGARUH BRAND IMAGE
ZALORA TERHADAP MINAT BELI PADA PRODUK PRIVATE LABEL
ZALORA INDONESIA ( STUDI PADA VISITOR ZALORA INDONESIA)
EFFECT OF BRAND IMAGE ZALORA OF INTEREST BUYING
PRODUCT PRIVATE LABEL ZALORA INDONESIA ( STUDY IN
VISITOR ZALORA INDONESIA), 3(1), 667-670.

Naidoo, V., & Hollebeek, L. D. (2016). Higher education brand alliances :
Investigating consumers ’ dual-degree purchase intentions. Journal of
Business Research. https://doi.org/10.1016/j.jbusres.2016.01.027

XV



Pramono. (2012). Pertimbangan dalam membeli produk barang maupun jasa.
Jakarta: Intidayu Press.

Priyatno, D. (2013). Mandiri Belajar Analisis Data Dengan SPSS. Yogyakarta:
Penerbit Mediakom.

Rahim, A., Zaharah, S., Kuan, L., Abas, N., & Meriam, S. (2016). Factors
Influencing Purchasing Intention of Smartphone among University Students.
Procedia Economics and Finance, 37(16), 245-253.
https://doi.org/10.1016/S2212-5671(16)30121-6

Salfina, L., & Gusri, H. (2018). Pengaruh Citra Merek, Kualitas Produk dan
Harga terhadap Minat Beli pakaian anak-anak studi kasus Toko Rizky dan
Afdal Pariaman, (lii), 83-104.

Semuel, H., & Lianto, A. S. (2014). ANALISIS eWOM , BRAND IMAGE ,
BRAND TRUST DAN MINAT BELI, 8(2), 47-54.
https://doi.org/10.9744/pemasaran.8.2.47-54

Solomon, M. R. (2015). Consumer Behavior: Buying, Having, and Being
(Eleventh). Pearson Education Limited.

Sugiyono. (2014). Metode Penelitian Kuantitatif Kualitatif dan RD. Bandung:
Alfabeta.

Suharto, C. A. A., Tumbel, A. L., & Trang, I. (2016). Analisis Pengaruh Citra
Merek, Harga, dan Daya Tarik Iklan terhadap Minat Beli konsumen pada PT
Remaja Jaya Mobilindo Manado, 4(3), 209-221.

Supranto, & Limakrisna, N. (2011). Perilaku konsumen & strategi pemasaran.

Tan, W. (2011). Manajemen Kualitas Jasa (1st ed.). Jakarta: Indeks.

Tjiptono, F. (2015). Strategi Pemasaran (Keempat). Yogyakarta: CV. Andi Offset.

Umar, H. (2009). Metode Penelitian Untuk Skripsi Dan Tesis Bisnis (p. 386).
Jakarta : Rajawali Pers.

Wibowo, A. E. (2012). Aplikasi Praktis SPSS Dalam Penelitian. (M. M. Dr. Ir.
Drs. Adji Djojo, Ed.) (1st ed.). Y: Penerbit Gava Media.

XVi



