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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui: pengaruh celebrity endorser, brand 

image terhadap keputusan pembelian shampo Pantene di Kota Batam, dan 

pengaruh celebrity endorser dan brand image terhadap keputusan pembelian 

shampo Pantene di Kota Batam. Penelitian ini adalah penelitian kuantitatif dan 

penyebaran data melalui kuesioner. Populasi dari penelitian ini adalah pelanggan 

yang berbelanja di BCS Mall di Kota Batam. Sampel dalam penelitian ini 

mencapai 140, maka kuesioner ini disebarkan kepada responden yang berjumlah 

140 responden. Teknik pengumpulan data dalam penelitian ini menggunakan 

teknik simple random sampling yaitu pengambilan sampel dimana randominasi 

dilakukan bukan pada anggota populasi, tetapi dilakukan terhadap kelompok. 

Pengumpulan data primer yang digunakan peneliti diperoleh dari kuesioner. Hasil 

penelitian menujukkan bahwa variabel celebrity endorser berpengaruh positif 

sebesar 0,282 dan signifikan pada uji t 0,001 < 0,050 dan nilai thitung 3,424 > ttabel 

1,977 terhadap keputusan pembelian pada shampo Pantene di Kota Batam. 

Variabel brand image berpengaruh positif sebesar 0,598 dan signifikan pada uji t 

0,000 < 0,050 dan nilai thitung 8,053 > ttabel 1,977 terhadap keputusan pembelian 

shampo Pantene di Kota Batam. Celebrity Endorser dan brand image 

berpengaruh secara simultasi berpengaruh positif dan simultasi terhadap 

keputusan pembelian shampo Pantene di Kota Batam dengan Fhitung 113,778 > 

Ftabel 3,06 dan nilai signifikan sebesar 0,000 < 0,05. 

 

Kata kunci: Celebrity Endorser, Brand Image, Keputusan Pembelian 
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ABSTRACT 

 

The purposes of this research are to figure out: celebrity endorser’s, brand 

Image’s influence toward decision of buying Pantene shampoo in Batam City, and 

celebrity endorser’s and brand image’s influence toward decision of buying 

Pantene shampoo in Batam City. This research is research by quantitative and 

data dissemination from Questionnaires. Population from this research are 

customer that shop at BCS Mall located in Batam City. The amount of sample in 

this research reach 140, so questionnaires that been used for this research are 

distributed to all 140 correspondences. Data collection technique that applied in 

this research is simple random sampling techniques, which is sample is taken by 

randomization not from individual yet from group. Primary data collection that 

used by researcher are from questionnaires. Research result shows that celebrity 

endorsers variable take positive effect as 0.282 and significantly on t test 0.001 < 

0.050, and so as the value of ttest 3,424 >ttable 1,977 towards the decision of Buying 

Pantene Shampoo in Batam City. Brand Image variable take positive effect as 

0.000 < 0.050 and as the value of ttest 8,053>ttable 1,977 towards the decision of 

Buying Pantene Shampoo in Batam City. Celebrity endorser and Brand Image 

simultaneously impact positively towards the decision of Buying Pantene 

Shampoo in Batam City, as Ftest 113,778 > Ftable 3,06 and significant value 0,000 

< 0,05.  

 

Keywords: Celebrity Endorser, Brand Image, Decision Of Buying 
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