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ABSTRAK

Seiring dengan pertumbuhan dan evolusi internet, electronic word of mouth dan
brand imagetelah menjadi fenomena yang pentinguntuk meningkatkan purchase
intention. Penelitian ini bertujuan untuk mengetahui danmenganalisis pengaruh
electronic word of mouth dan brand image terhadap purchase intentionPT Alpha
Real Estate di Kota Batam. Sumber data yang digunakan adalah primer yaitu
dengan menyebarkan kuesioner. Sampel yang digunakan dalam penelitian ini
sebanyak 152responden yang disebarkan kepada pelanggan yang pernah
membelipropertimelalui PT Alpha Real Estate di Kota Batam. Teknik
pengambilan sampel yang digunakan adalah metode purposivesampling. Skala
pengukuran yang digunakan adalah skala likert. Menggunakan analisis linear
berganda, uji t parsial untuk mengetahui pengaruh secara parsial, uji F simultan
untuk mengetahui pengaruh secara simultan dan juga koefisien determinasi R?
untuk mengetahui seberapa kuat tingkat pengaruh antara variabel independen dan
variabel dependen dibandingkan dengan variabel independen lain. Selain itu,
peneliti juga melakukan uji validitas dan reliabilitas instrument dengan bantuan
program SPSS versi 21 sebelum penelitian dilakukan. Hasil menunjukkan bahwa
electronic word of mouthberpengaruh positif signifikan secara parsial terhadap
purchase intention. Brand image berpengaruh positif signifikan secara parsial
terhadap purchase intention. Electronic word of mouth dan brand image
berpengaruh secara positif signifikan secara simultan terhadap purchase intention.

Kata kunci: Electronic Word of Mouth, Brand Image, Purchase Intention.



ABSTRACT

Along with the growth and evolution of the internet, electronic word of mouth and brand
image has become an important phenomenon to increase purchase intention. This study
aims to identify and analyze the influence of electronic word of mouth and brand image
on purchase intention of PT Alpha Real Estate in Batam City. The data used is primary is
by distributing questionnaires. The sample used in this study were 152 respondents
distributed to customers who have already purchased property through PT Alpha Real
Estate in Batam lIsland. The sampling technique used was purposive sampling
method.Using multiple linear regression analysis, t test to determine the effect partially,
F test to determine the effect simultaneously and test coefficient of determination R? to
find out how strong the level of influence of the independent variables on the dependent
variable and by using data collection techniques that are saturated samples or census
techniques. In addition, the researcher also tested the validity and reliability of the
instrument with the help of SPSS version 21 program before the research was
conducted.The results show that electronic word of mouth has a significant positive effect
partially on purchase intention. Brand image has a significant positive effect partially on
purchase intention. Electronic word of mouth and brand image have a positive and
significant effect simultaneously on purchase intention.

Keywords:Electronic Word of Mouth, Brand Image, Purchase Intention.
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