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ABSTRAK

Skripsi ini berjudul “PENGARUH CITRA MEREK, PELAYANAN, DAN HARGA
PRODUK TERHADAP MINAT BELI KONSUMEN ALFAMART DI KOTA
BATAM?”. Penelitian ini dilakukan di Alfamart Pemda II Batu Aji. Populasi dalam
penelitian ini adalah sebanyak 135 orang, dengan rumus slovin doperoleh sampel
sebanyak 100 responden, alat pengumpulan data adalah berupa kuesioner, tehnik
pengambilan sampel menggunakan probality sampling yaitu random sampling.
Variabel yang digunakan dalam penelitian ini adalah citra merek (X1), pelayanan
(X2), harga (X3), dan minat beli konsumen (Y). Metode analisis yang digunakan
adalah analisis deskriptif, uji validitas, uji reliabilitas, Uji Normalitas, uji linearitas,
Uji Multikolinaeritas, Uji Heteroskedastisitas, dan Uji Autokorelasi, dan uji
hipotesisnya menggunakan uji determinasi, uji t dan uji f. Dari hasil uji f diketahui
bahwa citra merek, pelayanan dan harga secara simultan berpengaruh signifikan
terhadap minat beli konsumen. Dari hasil uji t diketahui bahwa citra merek secara
parsial berpengaruh signifikan terhadap minat beli konsumen, pelayanan secara parsial
berpengaruh signifikan terhadap minat beli konsumen dan harga secara parsial tidak
berpengaruh signifikan terhadap minat beli konsumen. Hasil uji determinasi diketahui
pengaruh besarnya sumbangan variabel citra merek, pelayanan dan harga tidak terlalu
erat.

Kata Kunci : Citra Merek, Pelayanan, Harga, dan Minat Beli



ABSTRACT

This thesis entitled "THE EFFECT OF BRAND IMAGE, SERVICES, PRODUCTS
AND PRICE TO BUY CONSUMER INTEREST IN THE CITY BATAM ALFAMART".
This research was conducted in local government Alfamart Il Batu Aji. The population
in this research were 135 people, according to the formula slovin doperoleh sample of
100 respondents, the data collection tool is a questionnaire, sampling technique using
probality sampling is random sampling. Variables used in this research is the brand
image (X1), services (X2), price (X3), and consumer buying interest (Y). The
analytical method used is descriptive analysis, validity, reliability, normality test,
linearity test, test Multikolinaeritas, Heteroskidastity test, and autocorrelation test,
and test the hypothesis using determination test, t test and f. From the test results f is
known that the brand image, service and price simultaneously significant effect on
consumer buying interest. From the results of the t test is known that the brand image
is partially significant effect on consumer buying interest, services partially significant
effect on consumer buying interest and prices partially no significant effect on
consumer buying interest. The result of determination is known variables influence the
contribution of the brand image, service and prices are not too tightly.

Keywords: Brand, Service, Prices, and Interest Buy
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