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ABSTRAK 

Penelitian ini bertujuan menggambarkan strategi komunikasi pemasaran yang 

dilakukan PT Pacific Federal Factory di Kota Batam berdasarkan teori IMC 

(Intagrated Marketing Communication) yaitu periklanan, promosi penjualan, 

acara dan pengalaman, dan hubungan masyarakat dan publisitas. 

Jenis penelitian ini adalah kualitatif deskriptif yang mendeskripsikan tentang 

penggunaan Strategi pemasaran yang dilakukan PT Pacific Federal Factory yang 

meliputi periklanan (iklan media cetak di Koran Sindo, Batam Pos, dan Tribun, 

Baliho dan Alfatron), promosi penjualan (uang kaget rumah dan toko bangunan, 

Lucky Draw), acara dan pengalaman (Lomba selfie bersama produk PFF Paint), 

dan Humas dan Publisitas (Kegiatan donor darah bersama PMI dan Kalender meja 

PFF Paint). Data yang dikumpulkan melalui wawancara mendalam dengan 

beberapa key informan PT Pacific Federal Factory seperti Merry sebagai Head 

Promotion & Advertising, Aina sebagai Sales Manager, Fedry sebagai Manager 

Project, Dina sebagai QC Head dan yang terakhir salah satu konsumen yang sudah 

pernah mendapatkan uang kaget dari PFF Paint yaitu Elyta Sidabutar. Hasil 

Penelitian menunjukkan bahwa PFF Paint menggunakan 4 kegiatan yang sudah 

direncanakan dengan baik dari strategi komunikasi pemasaran yaitu periklanan, 

promosi penjualan, acara dan pengalaman, dan hubungan masyarakat dan 

publisitas untuk mempertahankan kedudukannya di tengah persaingan cat di Kota 

Batam. 
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ABSTRACT 

This study aims to describe the marketing communication strategy by PT. Pacific 

Federal Factory in Batam, based on Integrated Marketing Communication (IMC) 

theory which consists of advertising, sales promotion, events and experiences, and 

also public relations and publication. This study uses qualitative descriptive 

method which describes the use of marketing strategies carried out by PT. Pacific 

Federal Factory. The strategies are advertising (print ads on Sindo, BatamPos, 

and Tribun newspapers, billboards, and videotrons), sales promotions (uang 

kaget for houses and , lucky draw), event and experiences (selfie contest with PFF 

Paint products), and public relations and publication (blood donation with PMI 

and desk calendar from PFF Paint).  

The data was collected by deep interviews with some key informants from PT. 

Pacific Federal Factory, such as Merry (Head Promotion & Advertising), Aina 

(Sales Manager), Fedry (Project Manager), Dina (Quality Control Head), and 

Sidabutar (one of PFF Paint's customer who won the "uang kaget"). The result of 

this study shows that PFF Paint uses four activities that have been planned before 

from the marketing communication strategies, which are advertising, sales 

promotion, events and experiences, and public relations and publication to 

maintain its position in paint products competition in Batam. 
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