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ABSTRAK

Tujuan dari penelitian ini adalah untuk mengetahui apakah taktik pemasaran,
pelayanan dan promosi berpengaruh terhadap minat beli pada PT Glory Point
Batam. Penelitian dilakukan dengan menggunakan teknik kuantitatif. Populasi
yang dimanfaatkan terdiri dari 110 pelanggan PT Glory Point Batam. 110
pelanggan dijadikan sampel penelitian menggunakan metode sampling jenuh.
Kuesioner digunakan sebagai teknik pengumpulan data. Dengan menggunakan
perangkat lunak SPSS 25, teknik analisis data meliputi uji statistik deskriptif, uji
kualitas data, uji asumsi klasik, uji pengaruh, dan uji hipotesis. Berdasarkan hasil
uji regresi linier berganda, strategi pemasaran berpengaruh sebesar 0,192 atau
19,2% terhadap minat beli (Y), pelayanan (X2) berpengaruh sebesar 0,348 atau
34,8% terhadap minat beli (Y) dan promosi (X3) berpengaruh sebesar 0,300 atau
30,0% terhadap minat beli (Y). Faktor strategi pemasaran, pelayanab dan promosi
berpengaruh terhadap minat beli sebesar 73,8% menurut data koefisien
determinasi (R?®). Berdasarkan hasil uji t startegi pemasaran berpengaruh
signifikan secara  parsila terhadap minat beli, pelayanan berpengaruh signifikan
secara parsial terhadap minat beli, promosi berpengaruh signifikan secara parsial
terhadap minat beli, dan hasil uji f diperoleh bahwa strategi pemasaran,
pelayanan, dan promosi secara simultan memiliki pengaruh yang signifikan
terhadap minat beli.

Kata Kunci : Minat Beli; Pelayanan; Promosi; Strategi Pemasaran.
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ABSTRACT

The purpose of this study was to determine whether marketing, service and
promotion tactics affect buying interest at PT Glory Point Batam. The research
was conducted using quantitative techniques. The population used consisted of
110 customers of PT Glory Point Batam. 110 customers were used as research
samples using the saturated sampling method. Questionnaires were used as a data
collection technique. By using SPSS 25 software, data analysis techniques include
descriptive statistical tests, data quality tests, classical assumption tests, influence
tests, and hypothesis testing. Based on the results of multiple linear regression
test, marketing strategy has an effect of 0.192 or 19.2% on buying interest (Y),
service (X2) has an effect of 0.348 or 34.8% on buying interest (Y) and promotion
(X3) has an effect of 0.300 or 30.0% of buying interest (Y). Factors of marketing
strategy, service and promotion have an effect on buying interest of 73.8%
according to the data of the coefficient of determination (R2). Based on the results
of the t test, marketing strategy has a partially significant effect on buying
interest, service has a partially significant effect on buying interest, promotion
has a partially significant effect on buying interest, and the f test results show that
marketing, service, and promotion strategies simultaneously have a significant
effect. significant to buying interest.

Keywords: Buying Interest; Service; Promotion; Marketing strategy.
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