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ABSTRAK

Penelitian ini di maksudkan untuk menganalisa pengaruh keragaman produk (X1),
kualitas produk (X2), saluran distribusi (X3) terhadap loyalitas pelanggan (Y)
pada PT Startmara Pratama di kota Batam. Penelitian ini sifatnya kuantitatif serta
penyebaran datanya dengan kuesioner. Populasi penelitiannya ini ialah pelanggan
PT Startmara Pratama Tahun 2021. Sampel penelitiannya mencapai 160 yang di
dapati dari teknik Slovin. Teknik pengumpulan datanya menerapkan teknik
nonprobability sampling yang di analisis dengan bantuan SPSS 25. Hasil
penelitiannya menunjukkan keragaman produk (X)), kualitas produk (X;) dan
saluran distribusi (X3) berpengaruh positif dan signifikan terhadap loyalitas
pelanggan (Y) pada PT Startmara Pratama di kota Batam. Keragaman produk (X;)
secara parsial berpengaruh positif dan signifikan terhadap loyalitas pelanggan (Y),
kualitas produk (X;) secara parsial berpengaruh positif dan signifikan terhadap
loyalitas pelanggan (Y) dan saluran distribusi (X3) secara parsial berpengaruh
positif dan signifikan terhadap loyalitas pelanggan (Y). Secara simultan
keragaman produk (X;), kualitas produk (X;) dan saluran distribusi (X3)
berpengaruh positif dan signifikan terhadap loyalitas pelanggan (Y) pada PT
Startmara Pratama di kota Batam.

Kata kunci: Keragaman Produk, Kualitas Produk, Saluran Distribusi dan
Loyalitas Pelanggan



ABSTRACT

This studies was intend analyzing the effects of product diversity (X1), product
quality (X2), distribution channels (X3) on customer loyalty (Y) at PT Startmara
Pratama in Batam city. This researches was quantitatives and the distribution sof
data through a questionnaire. The population is the customers of PT Startmara
Pratama in 2021. The sample reached 160 using the Slovin technique. The data
collections technique using a non-probability sampling technique. Furthermore,
the data that has been collected was analyzed using help of the SPSS version 25.
The results of this study indicate that product diversity (X1), product quality (X2)
and distribution channels (X3) have a positive influence and significant to
customer loyalty (Y) at PT Startmara Pratama in Batam city. product diversity
variable (X1) partially has a positive and significant effect on customer loyalty
(Y), product quality variable (X2) partially has a positive and significant effect on
customer loyalty (Y) and distribution channel variable (X3) partially provide a
positive and significant influence on customer loyalty (Y). Simultaneously product
diversity (X1), product quality (X2) and distribution channels (X3) have a positive
and significant influence on customer loyalty (Y) at PT Startmara Pratama in
Batam city.

Keywords: Product Diversity, Product Quality, Distribution Channels and
Customer Loyalty.
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