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Abstrak

Tujuan penelitian adalah untuk mengetahui dan menganalisis mengenai pengaruh brand trust,
word of mouth dan perceived quality terhadap keputusan pembelian pada PT Citra Mandiri
Distribusindo. Populasi dalam penelitian ini adalah 150 responden dengan syarat pernah berbelanja
di PT Citra Mandiri Distribusindo. 3 hipotesis dirumuskan dan diujikan dengan menggunakan
analisis uji T. Hasil penelitian menujukkan bahwa brand trust (X1), word of mouth (X2) dan
perceived quality (X3) berpengaruh signifikan positif terhadap keputusan pembelian (Y). Untuk
penelitian selanjutnya disarankan untuk menambah variable lain yang dapat mempengaruhi

keputusan pembelian.

Kata kunci : Keputusan pembelian, brand trust, word of mouth, perceived quality



Abstract

The research objective was to identify and analyze the influence of brand trust, word of mouth and
perceived quality on purchasing decisions at PT Citra Mandiri Distributionindo. The population
in this study were 150 respondents with the condition that they had shopped at PT Citra Mandiri
Eksporsindo. 3 hypotheses were formulated and tested using the T-test analysis. The results showed
that brand trust (X1), word of mouth (X2) and perceived quality (X3) had a significant positive
effect on purchasing decisions (Y). For further research it is recommended to add other variables

that can influence purchasing decisions.

Keywords: buying decision, brand trust, word of mouth, perceived quality
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