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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh suasana restoran, kualitas
produk dan gaya hidup terhadap kepuasan pelanggan Panda Hotpot and Grill.
Jumlah sampel yang digunakan sebanyak 115 responden. Pengumpulan data
dilakukan melalui penyebaran kuesioner. Kemudian data dianalisis menggunakan
SPSS versi 25, dengan menggunakan teknik analisis data meliputi uji statistik
deskriptif, uji kualitas data, uji asumsi klasik, uji pengaruh, dan uji hipotesis. Hasil
pengujian hipotesis menunjukkan bahwa suasana restoran berpengaruh positif dan
signifikan terhadap kepuasan pelanggan, dengan hasil t hitung 2.615 > dari t tabel
1,98157 dengan nilai signifikasi suasana restoran 0,01 < 0,05. Kualitas produk
berpengaruh positif dan signifikan terhadap kepuasan pelanggan, dengan hasil t
hitung 5.883 > dari t tabel 1,98157 dengan nilai signifikasi kualitas produk 0,00 <
0,05. Gaya hidup berpengaruh positif dan signifikan terhadap kepuasan pelanggan,
dengan hasil t hitung 2.469 > dari t tabel 1,98157 dengan nilai signifikasi gaya
hidup 0,01 < 0,05. Kemudian secara simultan suasana restoran, kualitas produk dan
gaya hidup berpengaruh terhadap kepuasan pelanggan Panda Hotpot and Grill
sebesar 62,5% sesuai dengan data koefisien determinasi (R2). Berdasarkan hasil uji
tersebut dapat disimpulkan bahwa suasana restoran memiliki dampak positif dan
signifikan, kualitas produk memiliki dampak positif dan signifikan dan gaya hidup
memiliki dampak positif dan signifikan dan secara bersamaan suasana restoran,
kualitas produk dan gaya hidup berpengaruh secara positif dan signifikan terhadap
kepuasan pelanggan Panda Hotpot and Grill.

Kata kunci : Suasana Restoran, Kualitas Produk, Gaya Hidup, Kepuasan
Pelanggan



ABSTRACT

This study aims to analyze the influence of restaurant atmosphere, product
quality and lifestyle on customer satisfaction at Panda Hotpot and Grill. The
number of samples used was 115 respondents. Data collection was carried out
through distributing questionnaires. Then the data were analyzed using SPSS
version 25, using data analysis techniques including descriptive statistical tests,
data quality tests, classical assumption tests, influence tests, and hypothesis testing.
The results of hypothesis testing show that the atmosphere of the restaurant has a
positive and significant effect on customer satisfaction, with the results of t count
2.615 > from t table 1.98157 with a significance value of restaurant atmosphere
0.01 <0.05. Product quality has a positive and significant effect on customer
satisfaction, with the results of t count 5.883 > from t table 1.98157 with a
significance value of product quality 0.00 <0.05. Lifestyle has a positive and
significant effect on customer satisfaction, with the result t count 2.469 > from t
table 1.98157 with a lifestyle significance value of 0.01 <0.05. Then simultaneously
the atmosphere of the restaurant, product quality and lifestyle affect customer
satisfaction at Panda Hotpot and Grill by 62.5% according to the coefficient of
determination data (R2). Based on these test results it can be concluded that the
restaurant atmosphere has a positive and significant impact, product quality has a
positive and significant impact and lifestyle has a positive and significant impact
and simultaneously the restaurant atmosphere, product quality and lifestyle have a
positive and significant impact on Panda customer satisfaction Hotpot and Grill.

Keywords: Restaurant atmosphere, Product Quality, Lifestyle, Customer
Satisfaction
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