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ABSTRAK

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh motivasi,
komunikasi dan stres kerja terhadap kinerja karyawan pada PT. Global
Cipta Servisindo. Penelitian ini dilakukan dengan menggunakan teknik
kuantitatif. Sampel penelitian digunakan sebanyak 110 responden yakni
seluruh pelanggan PT. Global Cipta Servisindo dengan menggunakan
teknik sampel jenuh. Kuesioner digunakan sebagai teknik pengumpulan
data. Dengan menggunakan software SPSS 25, teknik analisis data
meliputi uji statistik deskriptif, uji kualitas data, uji asumsi klasik, uji
pengaruh, dan uji hipotesis. Berdasarkan hasil regresi linier berganda,
WOM, citra merek, dan kualitas informasi berpengaruh terhadap
keputusan pembelian AC dengan sig 0,05. Selain itu, WOM, citra merek,
dan kualitas informasi berpengaruh terhadap keputusan pembelian AC di
PT. Global Cipta Servisindo sebesar 86% berdasar hasil uji koefisien
determinasi. Berdasarkan hasil uji hipotesis didapatkan bahwa motivasi,
komunikasi berpengaruh positif dan signifikan secara parsial, namun stress
kerja berpengaruh negatif dan signifikan. Akan tetapi secara simultan
ketiga variabel ini berpengaruh positif dan signifikan terhadap keputusan
pembelian AC pada PT. Global Cipta Servisindo.

Kata Kunci : WOM, Citra Merek, Kualitas Informasi, Keputusan Pembelian



ABSTRACT

The purpose of this study was to determine the effect of motivation,
communication and work stress on employee performance at PT. Global
Cipta Servisindo. This research was conducted using quantitative
techniques. The research sample used was 110 respondents, namely all
customers of PT. Global Cipta Servisindo using saturated sample
technique. Questionnaires are used as data collection techniques. By using
SPSS 25 software, data analysis techniques include descriptive statistical
tests, data quality tests, classical assumption tests, influence tests, and
hypothesis testing. Based on the results of multiple linear regression, word
of mouth, brand image, and quality of information influence the decision
to purchase air conditioning with sig

0.05. In addition, WOM, brand image, and quality of information affect the
decision to buy AC at PT. Global Cipta Servisindo by 86% based on the
test results of the coefficient of determination. Based on the results of
hypothesis testing, it was found that motivation, communication had a
positive and significant effect partially, but work stress had a negative and
significant effect. However, simultaneously these three variables have a
positive and significant effect on the decision to purchase AC at PT.
Global Cipta Servisindo.

Keywords: Word Of Mouth, Brand Image, Information Quality, Purchasing
Decision
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