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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh desain produk, word of mouth,
dan kualitas informasi terhadap keputusan pembelian rumah PT Ciptatama Griya
Prima. Sampel yang digunakan dalam penelitian ini merupakan konsumen PT
Ciptatama Griya Prima, kecamatan Sagulung, kota Batam yang berjumlah 100
responden dengan metode omne sample kolmogrov smirnov. Hasil penelitian
menunjukkan bahwa desain produk, word of mouth, dan kualitas informasi
berpengaruh positif terhadap keputusan pembelian dengan persamaan regresi Y =
0,131 + ,058X1 + 0,140X2 + 0,812X3 + e. kontribusi pengaruh desin produk,
word of mouth, dan kualitas informasi terhadap keputusan pembelian secara
simultan sebesar 53,7% dengan nilai Fhitung lebih besar dari Ftabel (39,356 >
2,70) dan nilai signifikansi 0,000 < 0,05. Maka dapat disimpulkan bahwa desain
produk, word of mouth, dan kualitas informasi berpengaruh secara simultan dan

positif terhadap keputusan pembelian.

Kata kunci : Desain Produk, Keputusan Pembelian, Kota Batam, Kualitas

Informasi, PT Ciptatama Griya Prima, Word Of Mouth



ABSTRACT

This study aims to determine the effect of product design, word of mouth, and
information quality on the decision to purchase house at PT CiptatamaGriya
Prima. The sample in this study were customers' of PT CiptatamaGriya Prima, in
Batam, Sagulung sub-district and Batam City, totaling 100 respondents with one-
sample kolmogorov-smirnovmethod.The results of the study indicate that product
design, word of mouth and information quality have a positive effect on purchase
decision with the regression equation Y = 9,131 + 0,058X1 + 0,140X2 +
0,812X3+ e. The contribution of the influence of product design, word of mouth
and information quality to purchase decision simultaneously is 53.7%, the
calculated F value is greater than F table or (39.356> 2.70) with a significance of
0.000 < 0.05. There is a simultaneous positive and significant effect among

product design, word of mouth and information quality on purchase decision.

Keywords : Product Design, Purchase Decision; Batam City, Information Quality;
PT Ciptatama Griya Prima; Word Of Mouth.
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