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Abstrak

Di zaman globalisasi ini, teknologi mengalami perkembangan secara pesat dan
cepat, perkembangan ini merupakan perkembangan yang bagus, karena di zaman
ini teknologi sangat berpengaruh bagi kehidupan manusia, khususnya pada bidang
pagan seperti produk makanann yang ready to serve atau bisa disebut dengan
makanan beku. Perkembangan makanan beku dalam 1 dekade terakhir mengalami
peningkatan yang pesat dari awalnya masyarakat tidak mengenali apa itu makanan
beku mejadi sangat mengenalinya. PT Central Prima Sukses ini merupakan
perusahaan yang bergerak di bidang distributor pangan makanan beku yang
dikelola secara professional. Penelitian ini bertujuan untuk menganalisa pengaruh
dari tiga variabel yaitu Kualitas Produk, Citra Merek, dan Desain Produk terhadap
Minat Beli Pengecer. Hipotesis dalam penelitian ini Kualitas Produk, Citra Merek,
dan Desain Produk terhadap Minat Beli Pengecer secara simultan maupun secara
parsial. Tempat objek penelitian ini adalah PT Central Prima Sukses. Teknik
pengumpulan data dilakukan dengan cara observasi, wawancara dan kuesioner.
Analisis yang digunakan meliputi uji validitas, uji reliabilitas, uji asumsi klasik (uji
normalitas, uji multikolinearitas, uji heteroskedastisitas), analisis regresi linear
berganda dan uji hipotesis (uji F, uji t, koefisien determinasi). Hasil penelitian
menunjukkan bahwa Kualitas Produk, Citra Merek, dan Desain Produk secara
simultan berpengaruh terhadap minat beli pengecer dan Kualitas Produk, Citra
Merek, dan Desain Produk secara parsial berpengaruh signifikan terhadap Minat
Beli Pengecer.

Kata kunci : Kualitas Produk, Citra Merek, Desain Produk, Minat Beli



Abstract

In this era of globalization, technology has developed rapidly and quickly, this
development is a good development, because in this era technology is very
influential for human life, especially in the pagan field such as ready-to-serve food
products or what can be called frozen food. The development of frozen food in the
last decade has increased rapidly, from the beginning people did not recognize
what frozen food was to really recognize it. PT Central Prima Sukses is a company
engaged in the distribution of frozen food which is managed professionally. This
study aims to analyze the effect of three variables, namely Product Quality, Brand
Image, and Product Design on Retailers' Buying Interests. The hypothesis in this
study is Product Quality, Brand Image, and Product Design on Retailers' Buying
Interests simultaneously or partially. The object of this research is PT Central
Prima Success. Data collection techniques were carried out by means of
observation, interviews and questionnaires. The analysis used includes validity test,
reliability test, classic assumption test (normality test, multicollinearity test,
heteroscedasticity test), multiple linear regression analysis and hypothesis testing
(F test, t test, coefficient of determination). The results showed that Product
Quality, Brand Image, and Product Design simultaneously had an effect on
retailer's buying interest and Product Quality, Brand Image, and Product Design
partially had a significant effect on Retailer's Buying Interest.

Keywords: Product Quality, Brand Image, Product Design, and Buying Interest
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