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ABSTRAK

Penelitian ini bertujuan mengetahui pengaruh promosi dan kualitas produk terhadap
keputusan membeli rumah pada PT Fanindo Cipta Propertindo di Kota Batam.
Desain penelitian yang digunakan peneliti adalah analisis kuantitatif. Populasi yang
diteliti peneliti adalah konsumen PT Fanindo Cipta Propertindo sejumlah 125 orang
tahun 2018. Jumlah sampel yang diambil peneliti sebanyak 125 responden. Teknik
pengambilan sampel yang digunakan peneliti adalah sampling jenuh yang termasuk
nonprobability sampling. Teknik pengumpulan data yang digunakan peneliti adalah
kuesioner. Kuesioner dibagikan kepada konsumen yang membeli rumah di PT
Fanindo Cipta Propertindo. Proses perhitungan menggunakan software SPSS
(Statistical Product and Service Solutions) versi 21.0. Metode analisis data
penelitian menggunakan analisis regresi linier berganda. Hasil penelitian
menunjukkan bahwa promosi dan kualitas produk secara parsial dan simultan
berpengaruh positif dan signifikan terhadap keputusan membeli rumah pada PT
Fanindo Cipta Propertindo. Nilai R square sebesar 0,784 atau 78,4%. Menunjukkan
variabel promosi (X1) dan kualitas produk (X2) berpengaruh sebesar 78,4%
terhadap keputusan membeli (Y), sisa sebesar 21,6% dipengaruhi oleh variabel lain
di luar penelitian.

Kata kunci : Promosi, Kualitas Produk, Keputusan Membeli.
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ABSTRACT

This study aims to determine the effect of promotion and product quality on the
decision to buy a house at PT Fanindo Cipta Propertindo in Batam City. The
research design used by researchers is quantitative analysis. The population
studied by researchers was 125 consumers of PT Fanindo Cipta Propertindo in
2018. The number of samples taken by researchers was 125 respondents. The
sampling technique used by researchers was saturated sampling which included
nonprobability sampling. The data collection technique used by researchers was a
questionnaire. The questionnaire was distributed to consumers who bought a house
at PT Fanindo Cipta Propertindo. The calculation process uses SPSS software
(Statistical Product and Service Solutions) version 21.0. The method of analyzing
the research data uses multiple linear regression analysis. The results showed that
the promotion and quality of products partially and simultaneously had a positive
and significant effect on the decision to buy a house at PT Fanindo Cipta
Propertindo. The R square value is 0.784 or 78.4%. Shows the promotion variable
(X1) and product quality (X2) has an effect of 78.4% on buying decisions (Y), the
remainder of 21.6% is influenced by other variables outside the research.

Keywords: Promotion, Product Quality, Buying Decision.
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