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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh brand awareness dan kualitas
produk terhadap keputusan pembelian kunci dekkson di PT Sri Indah Lestari.
Tingkat penjualan di PT Sri Indah lestari masih tergolong sangat rendah. Hal ini
disebabkan karena masih rendahnya kesadaran merek konsumen akan produk
kunci merek Dekkson. Selain itu, kualitas produk yang ditawarkan kurang sesuai
dengan harapan konsumen sehingga tingkat penjualan belum mencapai tingkat
sebagaimana yang diharapkan. Metode analisis data penelitian ini menggunakan
analisis data kuantitatif, dan menggunakan penelitian deskriptif, Alat
pengumpulan data primer menggunakan kuesioner. Populasi dari penelitian ini
adalah pelanggan PT Sri Indah Lestari yang berjumlah 215 orang. Dalam
penelitian ini, peneliti menggunakan teknik pengambilan sampel probability
sampling yang meliputi simple random sampling yaitu peneliti akan memilih
secara acak pelanggan PT Sri Indah Lestari. Untuk menentukan jumlah sampel
yang akan diteliti digunakan rumus slovin dan memperoleh hasil 140 orang
responden. Data akan diolah dengan menggunakan aplikasi SPSS versi 24. Hasil
persamaan analisis regresi linear berganda adalah Y = 8,008 + 0,416.X1 +
0,231.X2. Berdasarkan hasul uji determinasi didapatkan hasil sebesar 27%
dijelaskan oleh dua variabel independen yaitu brand awareness dan kualitas
produk sisanya dijelaskan oleh variabel lain yang ditidak dibahas dalam penelitian
ini yaitu sebanyak 73%. Berdasarkan hasil pengolahan data yang dilakukan,
menunjukkan bahwa brand awareness dan kualitas produk berpengaruh positif
dan signifikan terhadap keputusan pembelian.

Kata kunci : Brand Awareness; Kualitas Produk; Keputusan Pembelian.



ABSTRACT

This purpose of this research was to know the influence and analyze the brand
awareness and quality product on purchase decision at PT Sri Indah Lestari. The
level of purchase decision is still relatively low, this is due to a lack of brand
awareness and the quality of the products offered is not in line with consumer
expectations so that the level of sales has not reached the level expected. The
purpose of the research is to determine whether there is a significant influence on
brand awareness and quality product against purchase decision product of key
brand Dekkson at PT Sri Indah Lestari. Methode of data analysis using
quantitative data analysis, and descriptive research primary data collection tool
using questionnaires which was distributed to customer PT Sri Indah Lestari. The
population of this researh is 215. In this research used a probability sampling
technique that included simple random sampling in which the researcher would
randomly select consumers of PT Sri Indah Lestari. To determine the number of
samples to be studied can use the Slovin formula and obtain the results of 140
respondents. Data will be processed using the SPSS application version 24. The
results of the multiple regression analysis equation are Y = 8.008 + 0.416.X1 +
0.231.X2. Based on the results of the determination test the results obtained by
27% are explained by two independent variables which is brand awareness and
product quality the remaining is explained by other variables not discussed in this
study as many as 73%. Based on the results of data processing, the result showed
that, the brand awareness and quality product positive effect on purchase
decision.

Keywords :Brand Awareness; Quality Product; Purchase Decision.
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