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ABSTRAK

Penelitian ini bertujuan untuk menganalisis adanya pengaruh antara influencer
marketing dan word of mouth terhadap keputusan pembelian produk Ms Glow
pada mahasiswa di Kota Batam. Jenis penelitian ini adalah penelitian kuantitatif,
dengan menggunakan purposive sampling sebanyak 315 responden, diolah
menggunakan SPSS 25 dengan hasil penelitian diketahui t hitung sebesar 6,409 >
t tabel 1,968 dan nilai signifikansinya 0,000 < 0,05 yang artinya influencer
marketing berpengaruh dan signifikan terhadap keputusan pembelian. Word of
mouth diketahui t hitung 7,504 > t tabel 1,968 dan nilai signifikansinya yaitu
0,000 < 0,05 yang artinya word of mouth berpengaruh dan signifikan terhadap
keputusan pembelian. Kemudian terdapat pengaruh dan signifikan secara simultan
(bersama-sama) antara influencer marketing dan word of mouth terhadap
keputusan pembelian produk Ms Glow pada mahasiswa di Kota Batam dapat
dilihat dari nilai F sebesar 103,227 (F hitung) > 3,025 (F tabel) dengan nilai
signifikansinya 0,000 < 0,05.

Kata Kunci : Influencer Marketing, Word of Mouth dan Keputusan Pembelian



ABSTRACT

This study aims to analyze the effect of influencer marketing and word of mouth
on the purchasing decisions of Ms Glow products for students in Batam City. This
type of research is quantitative research, using purposive sampling as many as
315 respondents, processed using SPSS 25 with the results of the study known that
t count is 6.409 > t table 1.968 and the significance value is 0.000 < 0.05, which
means influencer marketing has an effect and is significant on purchasing
decisions. Word of mouth is known to have t count 7.504 > t table 1.968 and the
significance value is 0.000 < 0.05, which means word of mouth has an effect and
is significant on purchasing decisions. Then there is a simultaneous and
significant influence (together) between influencer marketing and word of mouth
on the decision to purchase Ms Glow products for students in Batam City, it can
be seen from the F value of 103.227 (F count) > 3.025 (F table) with a significant
value 0.000 < 0.05.

Keywords: Influencer Marketing, Word of Mouth and Purchase Decision
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