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ABSTRAK

Penelitian ini memiliki tujuan untuk melihat pengaruh Store Atmosphere, Varian
Produk dan Word Of Mouth (WOM) secara parsial dan simultan terhadap
Keputusan Pembelian pada Hear Coffee Batam. Teknik yang digunakan dalam
penelitian yaitu slovin sampling dengan margin eror 5% melalui 155 pelanggan
dan menghasilkan jumlah sampel sebanyak 112 responden dari pelanggan pada
Hear Coffee Batam. Metode pengumpulan data menggunakan kuesioner melalui
google form kepada responden Hear Coffee Batam. Metode analisis data
menggunakan analisis regresi linear berganda dengan olah data melalui software
Statistical Package for Sosial Sciences (SPSS) versi 25. Hasil penelitian pada
variabel Store Atmosphere (X1) menunjukan hasil signifikasi Uji T sebesar 0.000
< 0.05, maka Ho ditolak dan Ha diterima dan hasil T piwung sebesar 4.903 > T tapel
1.98217 dan hasil pada variabel Varian Produk (X>) menujukan hasil signifikasi
pada Uji T sebesar 0.003 < 0.05, maka Ho ditolak dan Ha diterima dan hasil T
hitung S€besar 2.993 > T wper 1.98217 selanjutnya hasil pada variabel Word Of Mouth
(WOM) (X3) menunjukan hasil signifikasi pada Uji T sebesar 0.004 < 0.05, maka
Ho ditolak dan Ha diterima dan hasil T niwung sebesar 2.940 > T pel 1.98217. Selain
itu hasil Uji F menunjukan nilai signifikasi sebesar 0.000 < 0.05, maka Ho ditolak
dan Ha diterima dan hasil Fhiung sebesar 33.998 > Fiaper 2.69. Dalam penelitian
disimpulkan bahwa variabel Store Atmosphere (Xi), Varian Produk (X:) dan
Word Of Mouth (WOM)(X3) berpengaruh secara parsial dan simultan terhadap
Keputusan Pembelian pada Hear Coffee Batam.

Kata Kunci : Store Atmosphere; Varian Produk; Word Of Mouth (WOM);

Keputusan Pembelian



ABSTRACT

This study aims to see the effect of Store Atmosphere, Product Variants and Word
Of Mouth (WOM) partially and simultaneously on Purchase Decisions at Hear
Coffee Batam. The technique used in this research is slovin sampling with a
margin of error of 5% through 155 customers and produces a total sample of 112
respondents from customers at Hear Coffee Batam. Methods of data collection
using a questionnaire via google form to respondents Hear Coffee Batam. The
data analysis method used multiple linear regression analysis with data
processing through the Statistical Package for Social Sciences (SPSS) version 25
software. The results of the study on the Store Atmosphere (X;) variable showed a
T-test significance result of 0.000 < 0.05, then Ho was rejected and Ha was
accepted and the result of T arithmetic is 4.903 > T table 1.98217 and the results
on the Product Variant variable (X;) indicate a significance result on the T test of
0.003 < 0.05, then Ho is rejected and Ha is accepted and the T calculated result is
2.993 > T table 1.98217 then the results on the Word variable Of Mouth (WOM)
(X3) shows the results of significance on the T test of 0.004 < 0.05, then Ho is
rejected and Ha is accepted and the result of T count is 2.940 > T table 1.98217.
In addition, the results of the F test show a significance value of 0.000 <0.05, then
Ho is rejected and Ha is accepted and the Fcount is 33,998 > Ftable 2.69. In the
study concluded that the variables Store Atmosphere (X1), Product Variants (X>)
and Word Of Mouth (WOM) (X3) had a partial and simultaneous effect on
Purchase Decisions at Hear Coffee Batam.

Keywords: Store Atmosphere; Product Variants;, Word Of Mouth (WOM); Buying

Decision
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