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ABSTRAK

Pada perusahaan dibidang industri perlu dilakukan upaya untuk mengolah
produk yang berkualitas dan aman ketika digunakan oleh konsumen. Maka
perusahaan perlu memperhatikan strategi pemasaran dalam kemajuan suatu produk
di masa depan, untuk meningkatkan penjualan serta menghasilkan keuntungan bagi
perusahaan. Jika citra dan kualitas produk dipasarkan dengan baik tentunya akan
meningkatkan loyalitas merek. Berikut faktor yang mempengaruhi brand loyalty
yaitu brand image, brand quality, dan brand trust. Tujuan penelitian ini untuk
mengetahui pengaruh Brand Image, Brand Quality, Brand Trust terhadap Brand
Loyalty Pada Produk Merek Philips. Jumlah sampel sebanyak 100 orang dan yang
menjadi responden adalah konsumen produk lampu Philips di kota Batam dengan
menggunakan teknik purposive sampling. Jenis penelitian yang digunakan adalah
pendekatan kuantitatif dengan alat analisis regresi linier berganda.

Hasil dari penelitian ini menunjukan bahwa Brand Image, Brand Quality, dan
Brand Trust secara simultan berpengaruh signifikan terhadap Brand Loyalty Pada
Produk Merek Philips dan terbukti kebenarannya. Sedang secara parsial Brand
Image, Brand Quality, dan Brand Trust berpengaruh signifikan terhadap Brand
Loyalty Produk Merek Philips dan terbukti kebenarannya. Simpulan, secara parsial
dan simultan terbukti bahwa Brand Image, Brand Quality, dan Brand Trust
berpengaruh sebesar 52,9%. Sedangkan sisanya 47,1% dipengaruhi oleh variabel
lain yang tidak diteliti pada penelitian ini.

Kata kunci : Brand Image, Brand Quality, Brand Trust, dan Brand Loyalty



ABSTRACT

In companies in the field of industry need to make efforts to process quality
and safe products when used by consumers. Then the company needs to pay
attention to marketing strategies in the progress of a product in the future, to
increase sales and generate profits for the company. If the image and quality of the
product is marketed well, it will certainly increase brand loyalty. Here are the
factors that affect brand loyalty, namely brand image, brand quality, and brand
trust. The purpose of this study is to find out the influence of Brand Image, Brand
Quality, Brand Trust on Brand Loyalty on Philips Brand Products. The sample
number of 100 people and respondents were consumers of Philips light products in
Batam city using purposive sampling techniques. The type of research used is a
quantitative approach with multiple linear regression analysis tools.

The results of this study show that Brand Image, Brand Quality, and Brand
Trust simultaneously have a significant effect on Brand Loyalty on Philips Brand
Products and proven truth. While partially Brand Image, Brand Quality, and Brand
Trust have a significant effect on the Brand Loyalty of Philips Brand Products and
proven to be true. In conclusion, partially and simultaneously it was proven that
Brand Image, Brand Quality, and Brand Trust had an effect of 52.9%. The
remaining 47.1% were affected by other variables not studied in the study.

Keywords : Brand Image, Brand Quality, Brand Trust, and Brand Loyalty
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