DAFTAR PUSTAKA

Aditi, B., & Hermansyur, H. (2018). Pengaruh Atribut Produk, Kualitas Produk
Dan Promosi, Terhadap Keputusan Pembelian Mobil Merek Honda Di Kota
Medan. Jurnal Ilmiah  Manajemen Dan  Bisnis, 19(1), 64-72.
https://doi.org/10.30596/jimb.v19i1.1743

Albaum, G., Duerr, E., & Josiassen, A. (2016). International Marketing Export
Management. pearson.

Aldrich, J. o., & Cunningham, J. B. (2017). Using IBM SPSS Statistics An
Interactive Hands-On Approach (2nd ed.). SAGE Publications.

Amron, A. (2018). The Influence of Brand Image, Brand Trust, Product Quality,
and Price on the Consumer’s Buying Decision of MPV Cars. European
Scientific Journal, ESJ, 14(13), 228.
https://doi.org/10.19044/esj.2018.v14n13p228

Anggita, R., & Ali, H. (2017). The Influence of Product Quality, Service Quality
and Price to Purchase Decision of SGM Bunda Milk (Study on PT.
Sarihusada Generasi Mahardika Region Jakarta, South Tangerang District).
Scholars Bulletin, 3(4), 180—187. https://doi.org/10.21276/sb

Ariyanto Aris, Anum, N., & Denok, S. (2020). tore, Pengaruh Dan, Atmosphere
Terhadap, Promosi Pembelian, Keputusan Alfamart, Pada Tangerang, B S
D. 3(1), 29-36.

Bomrez, H. A. A., & Rahman, N. R. B. . (2018). Factors influencing the service
quality on student satisfaction at Management Science University.
International Journal of Business Society, 2, 1-11.

BPS. (2021). Produk Domestik Regional Bruto Kota Batam Menurut Lapangan
Usaha 2016-2020. Badan Pusat Statistik Batam.

Brata, B. H., Husani, S., & Ali, H. (2017). The Influence of Quality Products,
Price, Promotion, and Location to Product Purchase Decision on Nitchi At
PT. Jaya Swarasa Agung in Central Jakarta. Saudi Journal of Business and
Management Studies, 2(5B), 584-590. https://doi.org/10.21276/sjbms

Charantimath, P. M. (2017). Total Quality Management (3rd ed.). Pearson India
Education Services Pvt. Ltd.

Denis, D. J. (2019). SPSS Data Analysis for Univariate, Bivariate, and
Multivariate Statistics. Wiley.

Field, A. (2018). Discovering Statistics Using IBM SPSS Statistics. SAGE
Publications.

George, D., & Mallery, P. (2019). IBM SPSS Statistics 25 Step by Step A Simple
Guide and Reference (15th ed.). Routledge.

Gerung, C. J., Sepang, J., & Loindong, S. (2017). Effect of Product Quality, Price
and Promotion To Decision Purchase Nissan X-Trail Car in Pt. Wahana
Wirawan Manado. Jurnal EMBA: Jurnal Riset Ekonomi, Manajemen, Bisnis
Dan Akuntansi, 5(2), 2221-2229.

Heizer, J., Render, B., & Munson, C. (2017). Principles of Operations
Management Sustainability and Supply Chain Management (10th ed.).
Pearson Education Limited.

Hermanto, Roky Apriansyah, & Yudha Remofa. (2021). Analysis of the Influence



of Product and promotion On Purchase Decisions on the Products of Micro,
Small and Medium enterprises in the District Rengat. International Journal
of  Science, Technology &  Management,  2(1), 174-178.
https://doi.org/10.46729/ijstm.v2il.147

Kotler, P., & Armstrong, G. (2018). Principles of Marketing, Seventeenth Edition.
In Pearson.

Kotler, P., Kartajaya, H., & Setiawan, 1. (2017). Marketing 4.0 Moving from
Traditional to Digital. Wiley.

Kotler, P., & Keller, K. L. (2016a). 4 Framework for Marketing Management (6th
ed.). Pearson Education Limited.

Kotler, P., & Keller, K. L. (2016b). Marketing Mangement. In Pearson Edition
Limited. Pearson Edition Limited.

Kurniawan, A. W., & Puspitaningtyas, Z. (2017). Metode Penelitian Kuantitatif.
Pandiva Buku.

Leavy, P. (2017). Research Design Quantitative, Qualitative, Mixed Methods,
Arts-Based, and Community-Based Participatory Research Approaches. The
Guilford Press.

Lubis, A. A. (2015). sebesar 0,332, sedangkan kualitas produk juga berpengaruh
terhadap keputusan pembelian PT. Suara Barisan Hijau harian Orbit Medan
dimana r. /lmiah Manajemen Dan Bisnis, 16(02), 1-11.

Lune, H., & Berg, B. L. (2017). Qualitative Research Methods for the Social
Sciences (9th ed.). Pearson Education Limited.

Malau, H. (2017). Manajemen Pemasaran Teori dan Aplikasi Pemasaran Era
Tradisional Sampai Era Modernisasi Global. Alfabeta.

Mohamad, H., Yazid, M., Khatibi, A., & Azam, S. (2019). Service quality,
customer satisfaction and customer loyalty of the hotel industry in United
Arab Emirates (Uae): A measurement model. European. Journal of
Management and Marketing Studies, 2(4), 1-25.

Nasution, S. L., Limbong, C. H., & Ramadhan, D. A. (2020). PENGARUH
KUALITAS PRODUK, CITRA  MEREK, KEPERCAYAAN,
KEMUDAHAN, dan HARGA TERHADAP KEPUTUSAN PEMBELIAN
PADA E-COMMERCE SHOPEE (Survei pada Mahasiswa S1 Fakultas
Ekonomi Jurusan Manajemen Universitas Labuhan Batu). Ecobisma (Jurnal
Ekonomi, Bisnis Dan Manajemen), 7(1), 43-53,
https://doi.org/10.36987/ecobi.v7il.1528

Neuman, W. L. (2014). Social Research Methods: Qualitative and Quantitative
Approaches (7th ed.). Pearson Education Limited.

Novansa, H., & Ali, H. (2017). Purchase Decision Model: Analysis of Brand
Image, Brand Awareness and Price (Case Study SMECO Indonesia SME
products). Saudi Journal of Humanities and Social Sciences, 2(8), 621-632.
https://doi.org/10.21276/sjhss

Nurhayati, S. (2017). Pengaruh citra merek, harga dan promosi terhadap
keputusan pembelian handphone samsung di yogyakarta. JBMA — Vol. IV,
No. 2, September 2017 ISSN : 2252-5483, IV(2), 60—69.

Oentoro, D. (2012). MANAJEMEN PEMASARAN MODERN. Laksbang
Pressindo.



Pratama, A., & Realize. (2020). Pengaruh Kualitas, Brand Image dan Promosi
terhadap Keputusan Pembelian Smartphone Samsung Pada Mahasiswa.
Jurnal llmiah Simantek, 4(1), 31-41.

Putra, E. (2019). the Influence of Promotion and Brand Image Toward Purchase
Decision of Honda Vario. Jurnal Apresiasi Ekonomi, 7(1), 121-130.
https://doi.org/10.31846/jae.v7i1.205

Pyzdek, T., & Keller, P. (2013). The Handbook for Quality Management A
Complete Guide to Operational Excellence (2nd ed.). The McGraw-Hill
Companies, Inc.

Rachmawati, D., Shukri, S., Ferdous Azam, S. M., & Khatibi, A. (2019). Factors
influencing customers’ purchase decision of residential property in selangor,
malaysia. Management Science Letters, 9(9), 1341-1348.
https://doi.org/10.5267/7.ms1.2019.5.016

Raihan. (2017). Metodologi Penelitian. Universitas Islam Jakarta.

Ria, R., & Yuliawati, Y. (2018). Hubungan Harga, Lokasi, Kualitas Produk,
Kualitas Pelayanan Dan Lingkungan Dengan Keputusan Pembelian Susu
Segar Di Kecamatan Sidorejo, Salatiga, Jawa Tengah. Jurnal Sosial Ekonomi
Pertanian, 14(3), 195. https://doi.org/10.20956/jsep.v14i3.4917

Rumane, A. R. (2018). Quality Management in Construction Projects (2nd ed.).
CRC Press.

Samsu. (2017). METODE PENELITIAN: (Teori dan Aplikasi Penelitian
Kualitatif, Kuantitatif, Mixed Methods, serta Research & Development).
PUSAKA.

Sinambela, L. P. (2017). Metodologi Penelitian Kuantitatif; Untuk Bidang llmu
Administrasi, Kebijakan Public, Ekonomi, Sosiologi, Komunikasi dan Ilmu
Sosial Lainnya. Graha [lmu.

Siyoto, S., & Sodik, M. A. (2018). Dasar Metologi Penelitian. Literasi Media
Publishing.

Soni, N., & Dawra, J. (2020). Judgments of acquisition value and transaction
value: A consumer decision-making styles perspective. Journal of Indian
Business Research, 12(3), 389—410. https://doi.org/10.1108/JIBR-06-2018-
0170

Stahlberg, M., & Maila, V. (2015). Shopper marketing : how to increase purchase
decisions at the point of sale. Kogan Page.

Stockemer, D. (2019). Quantitative Methods for the Social Sciences A Practical
Introduction with Examples in SPSS and Stata. Springer.

Sugiyono. (2019). METODE PENELITIAN PENDIDIKAN Pendekatan
Kuantitatif, Kualitatif, dan R & D. Alfabeta.

Sukirno, Z. (2014). Kominikasi Bisnis. Pustaka Belajar.

Tjiptono, F. (2015). Strategi Pemasaran. In Andi Offset.

Witte, R. S., & Witte, J. S. (2017). Statistics, 11th Edition.

Yusuf, M. (2014). METODE PENELITIAN Kuantitatif, Kualitatif, dan Penelitian
Gabungan (1st ed.). Kencana.



