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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh variabel Diferensiasi (X;) dan
Positioning(X,) secara simultan dan parsial terhadap Minat Beli Konsumen pada
Sudut Kopi di Kota Batam. Metode pengumpulan data melalui survei kuesioner
dengan sampel 120 responden. Metode analisis yang digunakan adalah analisis
regresi berganda. Hasil penelitian didapatkan pengaruh diferensiasi (X;) yang
signifikan dan positif terhadap minat beli konsumen (Y). Hipotesis 1 diterima,
diferensiasi memiliki nilai t nijng 1,821 >t pe 1,657 dengan  signifikan 0,006 <
0,05, artinya secara parsial ada pengaruh yang signifikan antara diferensiasi
dengan minat beli konsumen. Hipotesis 2 diterima, positioning memiliki t piyng
2,627 >t wpe 1,657 dengan signifikan 0,012 < 0,05, artinya secara parsial ada
pengaruh signifikan antara positioning dengan minat beli konsumen . Pengaruh
diferensiasi (X,) positioning (X,) secara simultan terhadap minat beli konsumen
(Y) dengan signifikan 0,002 < 0,05. Maka diferensiasi (X;), positioning (X3)
berpengaruh signifikan secara bersama-sama terhadap minat beli konsumen (Y)
dengan ni R square sebesar 0,226 atau 22,6 % sisanya dipengaruhi faktor lain
sebesar 77,4 %

Kata kunci: diferensiasi, positioning dan minat beli konsumen



ABSTRACT

This study aims to determine the effect of the Differentiation (X1) and Positioning
(X2) variables simultaneously and partially on Consumer Buying Interest at
Coffee Corner in Batam City. The method of collecting data is through a
questionnaire survey with a sample of 120 respondents. The analytical method
used is multiple regression analysis. The results of the study obtained a significant
and positive effect of differentiation (X1) on consumer buying interest (Y).
Hypothesis 1 is accepted, differentiation has a t-count value of 1.821 > t-table
1.657 with a significant 0.006 <0.05, meaning that partially there is a significant
effect between differentiation and consumer buying interest. Hypothesis 2 is
accepted, positioning has a t count of 2.627 > t table of 1.657 with a significant
0.012 <0.05, meaning that partially there is a significant effect between
positioning and consumer buying interest. The effect of differentiation (XI)
positioning (X2) simultaneously on consumer buying interest (Y) with a significant
0.002 < 0.05. Then differentiation (X1), positioning (X2) have a significant effect
on consumer buying interest (Y) with a ni R square of 0.226 or 22.6% the rest is
influenced by other factors of 77.4%

Keywords: differentiation, positioning and consumer buying interest
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