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ABSTRAK

Perkembangan teknologi informasi saat ini telah mendorong lahirnya paradigma
ekonomi baru yang akhirnya terbentuklah dunia maya di dunia perdagangan yang
sering disebut e-commerce. Yang telah disepakati oleh penjual dan pembeli.
penjual harus memberi tahu harga produk yang dibeli yang menentukan suatu
tingkat keuntungan sebagai tambahannya. Analisis data dan konsultan digital,
[ImuOne Data, merilis studi tentang posisi dan pertumbuhan ekonomi e-commerce
di Indonesia selama paruh pertama tahun 2018 dan mengungkapkan 10 toko online
terbaik di Indonesia terdiri dari e-commerce dan pasar . tujuan penelitian ini adalah
untuk mengetahui kualitas , promosi, dan kepercayaan produk berpengaruh secara
simultan terhadap minat beli konsumen e-commerce Tokopedia di Kota Batam.
metode yg di gunakan adalah metode kuantitatif. adapun sumber data yang di
gunakan adalah data primer dan data sekunder. data akan di analisis dengan
metode deskritif. landasan teori yg di gunakan adalah teori mengetahui kualitas ,
promosi, dan kepercayaan produk berpengaruh secara simultan terhadap minat beli
konsumen e-commerce. dengan mengunakan uji Instrumen, realibitas, klasik, dan
Multikolinearitas. berdasarkan analisa data yang di lakukan, di peroleh kesimpulan
bahwa melalui analisis regresi linear berganda dan didapatkan hasil bahwa
terdapat pengaruh antara kualitas produk dan minat beli konsumen toko online
Tokopedia di kota Batam secara signifikan dapat mempengaruhi minat beli
mayarakat kota Batam terhadap minat beli konsumen toko online Tokopedia di
kota Batam.

Kata kunci: Kualitas produk, Promosi, Kepercayaan, dan Minat Bel..



ABSTRACT

The development of information technology today has encouraged the birth of a
new economic paradigm which eventually formed a virtual world in the world of
commerce which is often called e-commerce. which has been agreed upon by the
seller and the buyer. the seller must tell the price of the product purchased which
determines a level of profit in addition. Data analysis and digital consultant,
SainsOne Data, released a study on the position and growth of the e-commerce
economy in Indonesia during the first half of 2018 and revealed that the 10 best
online stores in Indonesia consist of e-commerce and marketplaces. The purpose
of this study was to determine the quality, promotion, and product trust have a
simultaneous effect on the buying interest of Tokopedia e-commerce consumers
in Batam City. The method used is a quantitative method. the data sources used
are primary data and secondary data. The data will be analyzed by descriptive
method. The theoretical basis used is the theory of knowing that product quality,
promotion, and trust have a simultaneous effect on consumer buying interest in e-
commerce. by using the instrument test, reliability, classic, and multicollinearity.
based on the data analysis carried out, it was concluded that through multiple
linear regression analysis and the results obtained that there was an influence
between product quality and consumer buying interest in the Tokpedia online
store in Batam city, it could significantly affect the buying interest of the people
of Batam city on the buying interest of online shop consumers. Tokopedia in the
city of Batam.

Keywords: Product quality, Promotion, trust, and Buying interest.
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