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ABSTRAK

Perkembangan internet telah mempermudah aktivitas manusia sexara global baik
dalam bidang ekonomi, pemerintaha dan gaya hidup manusia. Minat membeli
kembali oleh pelanggan secara online menjadi perhatian khusus bagi perusahaan
karena dapat menghemat waktu dan dilokasi manapu penjual dan pembeli bisa
melakukan transaksi jual beli. Bagi perusahaan untuk mendapatkan minat beli
kembali (repurchase intention) maka perusahaan harus meningkatkan kualitas
pelayanan (service quality) guna mendapatkan kepercayaan (frust) dan kepuasan
(satisfaction) dari pelanggan sehingga akan melakukan pembelian ulang kembali
(repurchase intention). Penelitan ini bertujuan untuk mengetahui pengaruh zrust,
service quality dan satisfaction terhadap repurchase intention pengguna online PT
Great Seasons Travel. Penelitian ini merupakan penelitian replikasi dengan
menggunakan metode pendekatan kuantitatif. Pengambilan sampel diambil
dengan menggunakan purposive sampling dengan jumlah sampel 180 responden.
Data diperoleh dari hasil penyebaran kuesioner kepada responden. Analisis
penilitan ini menggunakan analisis regresi linier berganda dengan hasil analisis
menunjukan Trust, service quality dan satisfaction berpengaruh terhadap
repurchase intention yang di buktikan dengan uji t yang menunjukan thitung > trabel.
Hasil analisis uji f menunjukan trust, service quality dan satisfaction berpengaruh
secara simultan terhadap repurchase intention, ini dapat dibuktikan dari hasil uji £
dengan meperhatikan nilai Fhijwng > Fuabe. Dan nilai signifikansinya < 0.05.
kesimpulan dari penelitian ini adalah terdapat pengaruh positif dan signifikan
pada variabel Trust (X1), Service Quality (X2) dan Satisfaction (X3) terhadap
Repurchase Intention (Y), serta terhadap pengaruh yang signifikan antara ketiga
variabel (X), secara dimutan terhadap variabel (Y).

Kata Kunci : Trust, Service Quality, Satiasfaction dan Repurchase Intention



ABSTRACT

The development of the internet has facilitated human activities globally both in
the fields of economy, government and human lifestyle. The interest in buying
back by customers online is a special concern for companies because it can save
time and in any location sellers and buyers can make buying and selling
transactions. For companies to get repurchase intentions, companies must
improve service quality in order to get trust and satisfaction from customers so
that they will do repurchase intentions. This study aims to determine the effect of
trust, service quality and satisfaction on repurchase intention of PT Great
Seasons Travel online users. This research is a replication study using a
quantitative approach method. Sampling was taken using purposive sampling with
a sample size of 180 respondents. Data obtained from the results of distributing
questionnaires to respondents. This research analysis uses multiple linear
regression analysis with the results of the analysis showing that Trust, service
quality and satisfaction have an effect on repurchase intention which is proven by
the t test which shows tcount > ttable. The results of the f test analysis show that
trust, service quality and satisfaction have a simultaneous effect on repurchase
intention, this can be proven from the results of the f test by paying attention to
the value of Fcount > Ftable. And the significance value < 0.05. The conclusion
of this study is that there is a positive and significant effect on the Trust (XI),
Service Quality (X2) and Satisfaction (X3) variables on Repurchase Intention (Y),
as well as on the significant influence between the three variables (X), in a mutant
manner on the variable (Y)

Keywords : Trust, Service Quality, Satisfaction And Repurchase Intention
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