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ABSTRAK

Tujuan penelitian ini adalah untuk mengetahui E-WOM, customer review dan gratis
ongkir terhadap keputusan pembelian. Studi Kasus pada aplikasi Shopee dengan
menggunakan teknik accidental sampling. Uji kualitas data penelitian menggunakan
uji validitas dan reliabilitas, uji asumsi klasik, uji pengaruh menggunakan analisis
regresi linier berganda, analisis koefisien determinasi (R2), pengujian hipotesis
menggunakan penelitian (uji t) dan (uji f) dengan menggunakan SPSS 25 program
perangkat lunak. Determinasi (R2) menunjukkan bahwa variabel E-WOM, customer
review dan gratis ongkir sebesar 34,8% terhadap keputusan pembelian. Hasil uji
regresi linier berganda menunjukkan bahwa E-WOM (X1) bermakna sebesar 35,6%
terhadap keputusan pembelian (Y), customer review (X2) bermakna sebesar 42,1%
terhadap keputusan pembelian (Y) dan gratis ongkir (X3) bermakna sebesar -0,84%
terhadap keputusan pembelian (Y). Dari hasil pengujian dan pengujian didapatkan
bahwa E-WOM bermakna positif dan sig. terhadap kepputusan pembelian, customer
review bermakna positif dan sig. terhadap keputusan pembelian, sedangkan gratis
ongkir bermakna negative dan tidak sig. terhadap keputusan pembelian..

Kata kunci: E-WOM; customer review; gratis ongkir; keputusan pembelian



ABSTRACT

The purpose of this study was to determine E-WOM, customer reviews and free
shipping on purchasing decisions. Case study on Shopee application using accidental
sampling technique. Test the quality of research data using validity and reliability
tests, classical assumption test, influence test using multiple linear regression
analysis, coefficient of determination analysis (R2), hypothesis testing using research
(t test) and (f test) using SPSS 25 software program . Determination (R2) shows that
the variables of E-WOM, customer review and free shipping are 34.8% for
purchasing decisions. Multiple linear regression test results show that E-WOM (X1)
has an effect of 35.6% on purchasing decisions (Y), customer reviews (X2) have an
effect of 42.1% on purchasing decisions (Y) and free shipping (X3) has an effect on of
-0.84% of the purchase decision (Y). From the results of testing and testing, it was
found that E-WOM has a positive and significant effect on purchasing decisions,
customer reviews have a positive and significant effect on purchasing decisions,
while free shipping has a negative and insignificant effect on purchasing decisions.

Keywords: E-WOM; customer reviews, free shipping, buying decision
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